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Above — Mrs.    Mildred    Andrews    examines    Dutch    man-made    fabrics 


Trade  Gain  possible 


Netherlands,  old  U.S.  trading  partner,  provides  market  for  producer,  consumer  goods 


The  Netherlands  is  one  of  America's 
oldest  trading  partners,  but  this  long- 
standing association  should  not  be  taken 
for  granted.  Recent  trade  between  the 
two  countries  seems  to  have  settled  at  a 
high  plateau,  with  U.S.  exports  other 
than  agricultural  products  increasing  less 
than  1%  in  1962  and  exports  from  the 
Netherlands  showing  no  appreciable  in- 
crease during  the  same  period. 

The  U.S.  Trade  and  Industrial  Equip- 
ment Mission  to  the  Netherlands,  the 
first  of  its  kind  to  visit  that  country,  in 
April  took  650  business  proposals  from 
American  firms  as  tangible  proof  to  the 
Dutch  community  that  U.S.  business  was 
not  taking  our  traditional  trading  partner- 
ship lightly. 

In  the  many  business  and  official  con- 
tacts by  the  Mission  during  their  4-week 
stay  in  the  Netherlands,  several  overall 
conclusions,  aside  from  those  concerned 
with  individual  proposals  from  Dutch 
firms,  were  reached: 

O  The  market  for  the  sale  of  U.S. 
consumer  as  well  as  producer  goods  can 
be  increased;  however,  the  right  repre- 


sentation is  important  in  order  to  de- 
velop potentials  fruitfully. 

0  U.S.  industries  seeking  distributors 
will  find  that  their  acceptance  of  reason- 
able financing  of  goods  shipped  will 
prove  secure  and  successful. 

0  Dutch  industry  is  presently  expe- 
riencing a  shortage  of  labor.  Increased 
use  of  automation  processes  in'  offices 
and  factories  as  well  as  in  transportation 
was  evident.  Such  industry  must  con- 
tinue to  make  more  effective  use  of  exist- 
ing labor  sources  by  increased  purchases 
of  automated  machinery  and  equipment 
— and  therein  lies  a  definite  potential  for 
'he  sale  of  U.S.  goods. 

Industrial   center 

The  Netherlands  continues  in  its  tradi- 
tional role  as  a  trading  and  transporta- 
tion nation  and  in  maintaining  its  in- 
tensive agricultural  economy.  Modern 
Holland,  however,  is  rapidly  developing 
into  an  industrial  center.  Old  established 
industries  such  as  Fokker,  Phillips'  Stork, 
and  Unilever  are  rapidly  diversifying  and 
expanding,  while  new  industries  covering 


a  wide  range  of  products  are  developing 
with  banks  eager  to  support  new  en- 
deavors. Today  nearly  45%  of  Hollands 
gross  national  product  is  derived  from  its 
industry. 

This  rapid  growth  of  industry  along 
with  its  political  stability  and  excellent 
Government-business  relations  continues 
to  increase  the  overall  potential  of  U.S. 
sales,  especially  in  quality  goods. 

Members  of  the  U.S.  Mission  were: 
Robert  D.  Sharpe,  Mission  Director  and 
Deputy  Director,  Trade  Missions  Pro- 
gram, Bureau  of  International  Commerce. 
Department  of  Commerce:  Mildred  An- 
drews, executive  secretary.  American 
Textile  Machinery  Association:  E.  W. 
Barnwell,  president.  Apex  Corp.:  Jack 
Gomperts,  president,  Calgrex.  Inc.:  Louis 
E.  Nordholt,  vice-president  and  technical 
director,  Temco,  Inc.:  Sam  G.  Adler,  Jr.. 
executive  vice-president,  Adler's  Depart- 
ment Store:  Walter  D.  Voelker.  consult- 
ing engineer  and  Frederick  G.  Kessener, 
Mission  Trade  Development  Officer  and 
Program  Officer,  Trade  Missions  Pro- 
gram. BIC. 


E.  W.  Barnwell,  second  from  right,  at  Hispano  Suiza  plant  ,  U.S.  toys  in   Rotterdam  store  attract  Mission   member  Sam  G.  Adler,  Jr. 

Below — Dutch  businessmen  being  interviewed  at  Trade  Information  Center 


Netherlands  gas  industry  on 
verge  of  vast  expansion 

Ill-equipped  housewife  could  be  insatiable  market  for  U.S.  goods; 
potential  is  bright,  but  penetrating  market  won't  be  a  cakewalk; 
industries  as  well  as  home  appliances  may  be  revolutionized 


LOUIS  E.  NOROHOLT 


By  LOUIS  E.  NORDHOLT 

Vice-President   for   Engineering,   Temco   Corp. 

The  Netherlands,  indeed  the  entire 
European  Economic  Community  (Com- 
mon Market),  is  on  the  brink  of  a  dy- 
namic expansion  in  the  gas  industry. 
Recent  discoveries  of  large  natural  gas 
reserves  in  Northern  Holland's  Gro- 
ningen  Province  are 
sparking  a  new  surge 
of  enthusiasm  in  the 
Netherlands  com- 
mercial and  indus- 
trial community. 

This  nation,  which 
has  traditionally 
been  deficient  in  na- 
tural resources,  has 
suddenly  become  the 
possessor  of  a  valuable  and  timely  source 
of  energy  that  could  well  revolutionize 
the  average  European's  concept  of  com- 
fort heating  and  kitchen  conveniences. 

American  manufacturers  of  equip- 
ment and  supplies  for  the  gas  industry 
would  be  well  advised  to  take  a  good 
look  at  the  market  created  by  this  poten- 
tial industrial  revolution.  Since  being 
forewarned  is  to  be  forearmed,  it  should 
be  pointed  out  that  penetrating  this  mar- 
ket is  not  a  part  time  job  to  be  accom- 
plished by  correspondence  or  simply  ap- 
pointing an  export  or  import  agency. 

Potential  roadblocks 

In  the  first  place,  approval  require- 
ments of  the  various  European  coun- 
tries do  not  necessarily  coincide  with 
the  requirements  of  American  agencies, 
nor  do  they  always  coincide  with  each 
other.  Local  approval  would  be  necessary 
for  any  sizeable  acceptance. 

Secondly,  there  are  numerous  well- 
founded,  well-managed  and  well-equip- 
ped appliance  manufacturers  in  the  Neth- 
erlands and  other  European  countries 
who  are  well  aware  of  the  gas  market's 
potentials.  They  all  have  their  engineers 
and  designers  hard  at  work  getting  ready 
for  the  anticipated  switch  to  natural  gas. 


Several  already  have  universal  approval. 
Natural  gas  has  been  in  use  for  quite  a 
few  years  in  certain  limited  localities  and 
it  is  here  that  some  experience  has  been 
acquired. 

Thirdly,  quite  a  bit  of  consumer  edu- 
cation must  be  done  before  American 
designs  will  be  universally  accepted.  The 
European  is  conservative  in  his  taste  and 
is  not  inclined  to  accept  innovations.  His 
traditions  are  deep-rooted.  He  is  willing 
to  change  only  when  convinced  that  the 
change  is  an  improvement. 

There  are  2  American  heater  manu- 
facturers already  active  in  the  Nether- 
lands, one  with  an  assembly  plant  and 
the  other  as  licensor  to  a  Dutch  firm. 
Although  both  of  these  firms  are  now 
producing  oil  heaters  they  could  convert 
to  gas  very  quickly. 

The  brighter  side 

Now,  to  the  rugged  individualists  who 
have  not  become  discouraged  up  to  this 
point,  it  must  be  stated  that  a  little  effort 
and  ingenuity  could  pay  off  handsomely 
if  properly  directed. 

The  European  Economic  Community 
has  a  total  population  of  175  million  of 
which  75  million  are  gainfully  employed 
(versus  68  million  in  the  U.S.).  The 
Netherlands  has  a  labor  force  in  excess 
of  4  million.  Since  World  War  II  hourly 
wages  have  increased  dramatically,  creat- 
ing a  new  standard  of  living  for  millions 
of  workers.  This  increase  should  con- 
tinue for  some  time  because  there  is  a 
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the  gas  appliances  field  for  30  years, 
and  has  extensive  experience  with 
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continuing  labor  shortage  throughout 
Western  Europe. 

This  labor  shortage  may  well  make 
it  impossible  for  local  manufacturers  to 
increase  their  production  to  keep  pace 
with  the  increase  in  demand,  thus  leav- 
ing a  gap  to  be  filled  from  the  outside. 

There  is  also  a  housing  shortage  in  the 
Netherlands.  This  shortage  must  and 
will  be  corrected.  American  manufac- 
turers could  spend  some  valuable  time 
with  local  architects  and  builders,  selling 
the  advantages  and  features  of  American 
equipment.  An  all-gas  home  open  to  the 
public  might  start  a  revolution  among 
the  womenfolk  and  what  better  stimulus 
could  any  industry  have? 

The  average  European  kitchen  for  ex- 
ample, would  not  be  acceptable  to  an 
American  housewife.  For  centuries  peo- 
ple of  even  modest  means  have  had 
servants  to  work  in  the  kitchen.  This  is 
no  longer  true.  Domestic  help  simply 
does  not  exist  any  more.  Now  the  house- 
wife has  taken  over,  but  has  still  to  learn 
that  her  kitchen  is  completely  out  of 
date  and  inadequate.  Get  these  house- 
wives stirred  up  and  you  have  created  an 
insatiable    market. 

Now  is  the  time 

As  always  in  a  development  such  as 
this,  the  question  of  timing  arises,  be- 
cause bad  timing  could  result  in  a  com- 
plete loss  of  effort.  The  Mission  feels 
that  the  time  is  "right  now."  Even  though 
the  Groningen  fields  will  not  be  fully 
connected  to  the  present  distribution  sy«- 
tems  for  another  year  or  two  there  is 
much  preliminary  work  to  be  done  in 
market  analysis,  laboratory  approval, 
making  the  proper  connections  with 
Dutch  firms  or  agents,  and  the  million 
and  one  other  things  that  must  be  done 
before  the  first  sale  is  made. 

By  the  time  this  report  goes  to  press 
new  standard  gas  rates  will  have  been 
established  and  it  is  the  concensus  that 
they  will  be  competitive  with  oil  and 
coal.  Since  75%  of  the  Netherlands 
population  lives  in  municipalities  that  are 
already  connected  to  gas  supply  systems, 
the  gas  appliance  business  is  expected  to 
start  picking  up  as  soon  as  the  new  rates 
are   published. 

Even  though  gas  is  now  available,  the 
old  rates  are  too  high  to  permit  extended 
use  for  home  heating.  Coal  and  oil  are 
being  used  for  this  purpose,  mostly 
through  the  use  of  room  heaters  with 
capacities  from  30.000  BTU  to  60.000 
BTU. 

These  room  heaters  look  very  much 
like  American  radiant  vented  gas  heat- 
ers. Grey  iron  castings  are  used  exten- 
sively in  the  construction  of  these  heat- 


ers.  Since  the  Netherlander  likes  to  see 
the  fire,  in  the  beginning  he  will  probably 
prefer  radiant  type  heaters  with  fire  proof 
glass  doors  or  windows. 

Central  heating  rare 

Central  heating  is  not  unknown  but  is 
confined  almost  entirely  to  hot  water  sys- 
tems. Forced  air  systems  could  possibly 
be  sold  for  new  construction,  but  again 
it  would  require  intensive  selling  similar 
to  the  progress  in  Great  Britain,  where 
this  program  is  now  beginning  to  show 
results  by  an  increasing  demand  for  cen- 
tral heat  in  all  new  construction. 

The  natural  gas  discovery's  impact  on 
industry  might  well  be  even  more  spec- 
tacular than  the  impact  on  home  appli- 
ances. Industries  requiring  large  quan- 
tities of  heat  energy  may  consider 
establishing  operations  in  the  northern 
provinces  of  the  Netherlands.  The  Dutch 
Government  grants  subsidies  to  selected 
new  industrial  establishments  in  certain 
parts   of   those   provinces. 

Know  the  ropes 

Dutch  businessmen  have  traditions  in 
foreign  commerce  that  are  older  than 
the  U.S.  Holland's  very  existence  has 
depended  on  foreign  trade,  especially  in 
making  finished  products  from  imported 


raw  materials.  He  is  therefore  well 
versed  in  modern  manufacturing  and 
marketing  methods. 

If  inexperienced  in  the  field  of  inter- 
national commerce,  companies  should 
send  representatives  to  visit  the  nearest 
Department  of  Commerce  Field  Office 
to  tap  the  vast  reserve  of  information 
available  of  this  subject.  The  Department 
can  supply  information  on  any  country 
in  which  you  may  be  interested,  and  in 
most  cases  can  furnish  data  on  the  spe- 
cific foreign  firm  or  agency  you  may  be 
negotiating  with.  The  Commerce  Depart- 
ment can  also  acquaint  U.S.  businessmen 
with  the  various  means  for  protecting 
foreign  investment. 

The  U.S.  also  has  an  active  Embassy 
in  The  Hague,  as  well  as  Consulates  in 
Amsterdam  and  Rotterdam.  These  agen- 
cies are  anxious  to  help  American  busi- 
nessmen establish  contacts  and  their 
knowledge  of  the  local  situation  can  be 
of  inestimable  value.  They  are  your  rep- 
resentatives. Use  them! 

This  Mission  Member  would  like  to 
suggest  that  U.S.  firms  negotiate  directly 
with  their  Dutch  counterparts.  You  are 
selling  a  product  involving  experience 
and  knowhow,  and  not  a  standard  com- 
modity like  wheat  or  coal  that  could  be 
handled  by  any  commission  or  export 
agent. 


WAITING  FOR  HOUSEWIVES:  Typical  European  gas  and  electric  water  heaters  line  the  walls,  while  other 
modern  household  appliances  await  inspection  by  Netherlands  housewives  at  an  exhibit  in  Groningen. 
Discovery  of  the  Groningen   natural   gas  field   has  opened    new  vistas  to  the  energy-hungry    Netherlands. 


Dutch  will  import 
more  food  as  farm 
share  of  GNP  drops 

Hollanders  want  wider  vari- 
ety, sophistication  in  diet 

By  JACK  GOMPERTS 

President,  Ca/agrex,  Inc. 

The  picture  of  the  Netherlands  as  a 
small    country    populated    by    quaintly 
dressed  farmers  in  wooden  shoes,  tilling 
1|     below-sea-level    soil, 
admittedly  is  out  of 
date;  but  how  much 
that  picture  has 
changed  may  not  be 
i|fe     generally    known. 
^g         I  Agriculture   ac- 

dfl  It  jR  counts  for  less  than 

10 J|  11%    of   the   Dutch 

MmM  gross  national  prod- 

jack  gomperts  uct  whereas  mining 
and  industry  contributes  43% .  The  share 
of  agriculture  is  likely  to  decline  further 
as  industrial  expansion  attracts  more  la- 
bor and  encroaches  upon  the  available 
land..  Dairying  remains  the  giant  of 
Dutch  agriculture,  producing  324,000 
metric  tons  of  condensed  milk  and  115,- 
000  metric  tons  of  dry  milk.  Between 
55  and  60%  of  the  world's  condensed 
milk  trade  originates  in  Netherlands. 

More  food   imports  seen 

These  figures  are  impressive  but  they 
do  not  go  far  toward  feeding  the  popula- 
tion; Hollanders  eat  well,  and  want  vari- 
ety in  their  diet.  They  will  continue  to 
import  larger  quantities  of  food.  With 
a  higher  standard  of  living  than  ever 
before,  the  Dutch  housewife  looks  for 
more  sophisticated  and  if  necessary  more 
expensive  items,  although  she  is  still  very 
price-conscious. 

U.S.  canned  fruits,  vegetables,  and 
salmon  speciality  foods,  attractively 
packaged,  will  be  of  increasing  interest 
to  the  Dutch  market.  For  the  future, 
there  is  no  doubt  about  the  increase  in 
frozen  food  consumption.  Both  up-to- 
date  store  freezer  cabinets  and  home 
freezer  boxes  are  potential  U.S.  export 
items.  Because  Dutch  kitchens  are  gen- 
erally small,  the  popular  freezer  box  size 
is  apt  to  be  about  3  cubic  feet. 

There  is  probably  not  much  future  in 
the  Netherlands  for  U.S.  frozen  chickens. 
Dutch   chicken  production  is   increasing 


(66,000  metric  tons  in  1962)  and  Hol- 
land will  be  an  exporter  rather  than  an 
importer.  The  turkey  industry,  however, 
by  a  special  effort  and  advertising  cam- 
paign might  well  make  the  Dutch  house- 
wile  more  turkey  conscious. 

Retail  food  distribution  in  the  Nether- 
lands is  still  in  a  state  of  flux.  Many 
modern  supermarkets  have  been  limit 
during  the  past  5  years  but  they  must 
be  close  to  the  heavy  population  cen- 
ters, because  shopping  by  automobile  is 
not  yet  general.  Altogether,  there  are 
about  23,000  food  outlets,  including 
some  3,000  self-service  stores,  of  which 
300  arc  supermarkets.  The  remaining 
20,000  arc  independent  retail  grocery 
stores.  In  addition,  about  80  depart- 
ment stores  have  substantial  food  de- 
partments. 

About  90%  of  the  independent  re- 
tailers have  joined  in  a  voluntary  associa- 
tion with  wholesalers.  The  wholesalers 
in  turn  belong  to  1 3  different  wholesalers' 
organizations,  each  having  from  10  to  35 
members.  Some  250  wholesalers  service 
about  20,000  retailers.  The  average  an- 
nual turnover  of  these  independent  gro- 
cers is  only  about  $17,000 — no  wonder 
their  number  has  dropped  from  30,000 
in  1945  to  20,000  today  and  is  expected 
to  diminish  as  more  chain  supermarkets 
are  built  and  shopping  by  car  increases. 

A  strong,  U.S. -type  shopping  bag  is 
another  item  that  food  stores,  especially 
the  chains,  could  use  to  excellent  ad- 
vantage. 

Machinery  market 

Food  packaging  machinery  will  find 
an  increasing  market  in  the  Netherlands, 
not  only  because  of  the  tight  labor  supply 
but  also  the  increasing  outlet  for  Dutch 
industry  in  the  Common  Market.  Special 
mention  should  be  made  of  the  possibil- 
ity ultimately  to  change  part  of  the  pack- 
aging of  fluid  milk  and  milk  products 
from  glass  to  cartons.  Almost  the  entire 
output  is  now  bottled. 
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Dutch  retailers  receptive 
to  U.S.  consumer  goods— 
if  right  approach  is  made 

Unlimited  horizons  seen  for  enterprising  U.S.  exporters 
as  Netherlands  wages  climb  and  full  employment  prevails 


By  SAM  G.   ADLER,  Jr. 

Executive    Vice-President 
Adler's    Department    Store 

American  consumer  goods  of  one  type 
or  another  are  wanted  for  re-sale  by  the 
vast  majority  of  Dutch  retail  establish- 
ments.   Various  cat- 
egories of  goods  are 
already   in   demand, 
while     others     have 
not  been  sufficiently 
pushed  to  commence 
^^  tapping  the  demand 

i^V^H   to  waiting    to    be 

^L  ™    |  crated  by  some  good 
I  merchandising      and 

SAM    G.    ADLER,    Jr.         ^^      ^      ^^ 

With  the  increase  in  Dutch  wages  and 
practically  full  employment,  the  demand 
for  more  consumer  and  luxury  consumer 
goods  has  unlimited  horizons  in  the  Neth- 
erlands. 

In  1959  the  country  had  437,000 
washing  machines;  by  1962  there  were 
1,740,000  washing  machines  in  use.  Re- 
frigerator sales  were  only  63,500  in  1959, 
rocketing  to  245,000  in  1962.  The  num- 
ber of  registered  users  of  television 
soared  from  391,000  in  1959  to  1,275,- 
000  in  1962.  With  Netherlands  wages 
increasing  at  an  average  rate  of  5%  per 
annum  and  household  rents  remaining 
relatively  constant,  the  future  demand  for 
consumer  goods  of  all  types  will  far  out- 
strip past  demand. 

Favorable  factors 

Ideal  conditions  exist  for  increasing 
sales  of  U.S.  consumer  goods  to  the  Neth- 
erlands. The  two  countries  are  fast 
friends,  and  the  Dutch  business  com- 
munity and  the  Dutch  consumer  both 
are  interested   in   American   products. 

Competition  is  "tough"  but  not  as 
severe  as  in  our  home  markets.  In  the 
United  States  we  are  generally  faced  in 
our  own  fields  with  aggressive  competi- 
tion,    comparable     in     quality,     styling. 


prices,  packaging.  In  the  Netherlands 
consumer-goods  competition  is  not  as 
severe.  American  manufacturers  in  many 
cases  can  beat  the  price  of  competitors 
in  the  Dutch  market  through  U.S.  tech- 
nological know-how  in  production. 

Full    head   of  steam 

Where  price  cannot  be  beaten.  Amer- 
ican styling,  fabric  design,  coloring,  pack- 
aging, and  quality  give  the  U.S.  manu- 
facturer the  edge,  if — and  only  if — he 
will  enter  into  an  aggressive  and  hard- 
hitting sales  campaign. 

Such  a  campaign  does  not  have  to  be 
costly  but  should  work  towards  expanded 
sales  on  many  fronts:  by  personal  con- 
tact; by  finding  a  reputable,  capable  and 
hard-hitting  importer  or  agent  in  the 
Netherlands;  by  a  licensing  agreement 
with  a  capable  Dutch  manufacturer — 
and  there  are  many;  or  by  entering  into 
a  joint  venture  with  a  stable,  reliable, 
aggressive  Dutch  concern. 

The  biggest  share  of  the  Dutch  con- 
sumer-goods market  is  likely  to  go  to 
the  manufacturer  who  gets  there  first. 
gives  good  reliable  service,  and  supports 
his  product  with  the  best  merchandising 
advantages. 

In   demand 

At  the  moment  the  greatest  interest  in 
American  consumer  goods  is  centered  on 
toys,  electrical  appliances,  ladies'  and 
childrens'  dresses,  coats,  suits  and  sports- 
wear. There  is  currently  a  wide  price 
gap  between  foreign  brands  of  major 
and  small  household  appliances  and 
American  famous  brands  of  these  items. 
Nowhere,  however,  did  the  writer  see 
non-branded  American  electrical  house- 
hold appliances  being  sold  in  the  Neth- 
erlands. These  can  be  sold  at  prices  com- 
parable to  those  of  Dutch  manufacture 
or  at  the  same  prices  as  imports  from 
countries  other  than  the  U.S.  Such  non- 
branded  American  appliances  would  win 


Visits  14  cities 

The  U.S.  Trade  and  Machinery 
Equipment  Mission  to  the  Nether- 
lands visited  14  cities  during  its  stay, 
April  20  through  May  17. 

A  total  of  503  individual  inter- 
views were  held  with  Dutch  busi- 
nessmen and  36  plants  were  visited. 
The  Mission  made  1,050  Business 
Proposal  referrals  and  developed 
279  export  opportunities  for  U.S. 
firms. 

Ninety-one  Dutch  firms  were  in- 
terested in  exporting  to  the  United 
States  and  43  were  seeking  joint 
venture  partners.  Of  those  inter- 
viewed, 116  were  interested  in 
licensing  agreements  with  U.S.  firms. 


hands-down  due  to  advanced  refinements, 
styling,  coloring,  and  quality.  They  could 
offer  the  Dutch  consumer  a  better  prod- 
uct at  prices  he  can  afford. 

U.S.  toys  are  well  stocked  in  most 
stores  which  carry  this  type  of  mer- 
chandise. Most  in  demand  are  space  toys 
such  as  kits  for  rockets,  satellites,  planes 
and  ships,  as  well  as  electronic  and 
educational  toys  for  all  ages. 

Ladies'  and  childrens'  wear  present  the 
largest  challenge  in  consumer  goods. 
There  are  large  varieties  in  major  Dutch 
stores  of  such  staple  U.S.  soft  goods  as 
brassieres  and  foundations,  and  there  is 
a  start  in  lingerie  and  some  piece  goods. 

High  stakes 

When  it  comes  to  ladies'  and  childrens' 
ready-to-wear,  the  battle  is  on.  In  these 
fields  of  merchandising,  manufacturers 
must  do  an  educational  selling  job  not 
only  with  the  Dutch  retailer,  but  also 
with  the  Dutch  housewife.  In  most  cases, 
she  is  not  yet  prepared  to  accept  rapid 
changes  in  styles,  colors,  and  fabrics. 
When  the  promotional  job  is  done,  these 
soft  lines  of  U.S.  goods  will  find  a  good 
market. 

The  opportunities  are  there  for  those 
who  have  vision. 

the  author 

With  a  lifetime  of  experience  in 
retail  department-store,  chain-store 
and  mail-order  merchandising,  Mr. 
Adler  has  served  as  a  management 
official  of  major  New  York,  Chi- 
cago, and  Savannah  establishments, 
handling  durable  and  nondurable 
goods. 


Netherlands  offers  opportunities 
for  U.S.  machinery  and  processes 

Need  for  more  automation  seen  as  expanding  markets,  con- 
tinued labor  shortages  require  increased  productivity 
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By  EDGAR  W.  BARNWELL 

President,  Apex  Corp. 

The   Netherlands  offers  opportunities 
in  all  phases  of  manufacturing  for  U.S. 
know-how,     products,     equipment,     and 
processes.    There  is 
^g/^^  an    ever    expanding 

01  W^\  need  and  preference 

\  by   the   import   and 

sales  organizations 
for  U.S.  goods  and 
equipment.  Holland, 
with  its  ports,  rail- 
ways, and  canal  and 
trucking  facilities 
can  and  does  supply 
all  of  Europe.  What  better  place  for  the 
U.S.  businessman  to  consider  as  the  cen- 
ter of  his  manufacturing  or  sales  and 
service  effort? 

The  country  in  the  past  few  years  has 
experienced  a  tremendous  industrial  up- 
surge. The  business  community  is  bur- 
dened by  a  severe  labor  shortage  while 
trying  to  cope  with  an  ever  expanding 
market.  With  few  exceptions,  the  hard- 
goods  manufacturing  community  con- 
sists of  small-  to  medium-size  plants, 
built  and  equipped  when  low-cost  labor 
was  plentiful. 

This  picture  has  changed  drastically 
in  recent  years.  With  new  concepts 
brought  about  by  the  European  Common 
Market  and  expanding  opportunities  for 
world  trade,  the  manufacturer  is  faced 
with  the  responsibility  of  increasing  pro- 
duction through  the  media  of  automa- 
tion. 

Automation   coming 

Four  Netherlands  plants  were  visited 
by  the  writer  during  the  stay  of  the  U.S. 
Trade  Mission.  Only  one — the  DAF 
automobile  plant,  Holland's  major  pro- 
ducer of  cars  and  trucks — had  truly  au- 
tomatic or  inline  transfer  equipment  as 
we  know  it.  Even  in  this  beautifully 
equipped  and  well  managed  plant  they 
have  not  yet  found  their  production 
quantities  high  enough  to  warrant  fully 
automating.  Their  expectations  are  that 
the  time  is  nearing  when  a  combination 
of  labor  shortage,  costs,  and  production 
requirements  will  necessitate  a  more  fully 
automatic  facility. 

The  manufacturing  community  in  gen- 


eral is  made  up  predominantly  of  plants 
which  produce  a  variety  of  more  or  less 
allied  products  in  low  quantity.  Larger 
markets  will  bring  about  specialization, 
increased  production  requirements,  and 
standards  of  quality,  all  of  which  lead 
to  automatic  methods. 

Interim  process 

This  overall  change  may  be  expected 
to  take  place  gradually  over  a  period  of 
years,  but  there  are  interim  processes  for 
the  U.S.  machine  tool  industry  to  con- 
sider: numerical  controlled  machines  and 
electrochemical  and  electrical  discharge 
machining.  The  Mission  found  little  evi- 
dence of  the  use  of  these  processes  in 
Holland,  in  the  midst  of  an  urgent  need 
for  just  this  type  of  equipment  which 
for  relatively  low  investment  would  re- 
lieve many  problems  of  the  small-  and 
medium-size  manufacturers. 

By  and  large,  the  businessmen  who 
came  to  interview  the  Mission  indicated 
an  awareness  of  the  situation  plus  the 
willingness  to  take  corrective  steps.  Those 
not  financially  able  to  expand  their  plants 
and  product  lines  were  in  most  instances 
agreeable  to  licensing  and/ or  joint  ven- 
ture agreements. 

The  only  area  where  unused  plant  ca- 
pacity exists  in  Holland  today  is  in  the 
large  shipbuilding  or  marine  industry. 
Representatives  and  owners  alike  from 
the  largest  shipbuilders  who  came  in  for 
interviews  were  concerned  mainly  with 
securing  licenses  to  manufacture  ma- 
chinery and/ or  equipment  which  can  be 
produced  by  their  large  facilities.  In 
many  instances,  where  a  complementary 
line  of  equipment  could  be  found  a  joint 
venture  would  be  considered. 

U.S.    prices   not   competitive 

A  surprising  lack  of  U.S. -built  machin- 
ery and  equipment  is  evident,  and  at  the 
same  time  an  avowed  preference  for  it 
because  of  quality  and  delivery;  but  U.S. 
prices  are  out  of  line  with  those  of 
European  manufacturers.  Additionally, 
service  availability  presents  a  problem. 
Therefore  it  is  imperative  that  the  ma- 
chine tool  manufacturer  who  seriously 
expects  to  penetrate  the  European  mar- 
ket  establish   either   manufacturing,    as- 
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sembly,    or    sales    and    service    facilities 
abroad. 

Living  standards,  wages,  and  prices 
for  the  next  10  years  may  be  expected 
to  advance  at  a  faster  rate  than  our  own 
and  help  to  close  the  price  gap;  how- 
ever, if  the  U.S.  machine  tool  manufac- 
turer is  to  receive  his  share  of  the  Eu- 
ropean market  before  it  is  too  firmly 
established  with  other  suppliers,  he  must 
recognize  the  opportunity  and  act  now. 
The  U.S.  business  community  cannot  af- 
ford to  wait  for  economic  and  political 
corrective  measures. 

the  author 
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builds  special  machinery,  tools, 
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Embassy  planning 
U.S.  trade  show 
in  Togo  capital 

Proposed  dates  are  Nov.  6-10, 
with  local  merchants  invited 


Local  businessmen  in  Togo  have  shown 
great  interest  in  a  trade  exhibit  of  U.S. 
goods  planned  for  next  fall,  the  U.S. 
Embassy  in  Lome  reports.  The  exhibit 
— tentatively  scheduled  for  Nov.  6-10. 
1963,  in  the  auditorium  of  the  United 
States  Information  Service — would  fea- 
ture American  products  loaned  by  local 
firms  for  display  as  well  as  samples  and 
brochures  from  U.S.  firms  interested  in 
exporting  to  Togo. 

Vital  to  success  of  the  exhibit  would  be 
the  availability  of  Lome  cost,  instirance, 
and  freight  prices  for  the  commodities. 
These  prices  would  not  be  displayed  on 
the  articles  or  with  promotional  materials 
unless  desired,  but  would  be  furnished  to 
interested  businessmen  on  a  restricted 
basis  by  the  Embassy  officer  in  charge  of 
the  exhibit. 

Intereted  U.S.  firms  should  write  to  the 
Embassy  in  Lome. 


Netherlands  textile  industry 
modernization,  expansion  open 
market  to  machine  builders 

Hard  sell  needed  to  overcome  traditional  barriers,  Com- 
mon Market  tariff  preferences;  production  at  lowest 
cost  per  unit  is  prime  factor  for  mill  operators 


MILDRED  ANDREWS 


By  MILDRED  ANDREWS 

Executive   Secretary, 
American   Textile  Machinery  Association 

The  textile  industry  in  The  Nether- 
lands offers  some  opportunities  for  U.S.- 
built  textile  machinery,  provided  the  hard 
sell  is  used  to  over- 
come certain  barriers 
built  in  by  tradition 
and  re-enforced  by 
the  tariff  preferences 
of  the  Common 
Market. 

The  textile  indus- 
try is  the  fourth  in 
size  in  this  small 
country,  exceeded 
only  by  the  melalworking,  food-drink- 
tobacco,  and  chemical  industries.  There 
are  160  establishments  in  the  cotton, 
rayon,  and  linen  group,  largely  in  the 
Twenthe  area.  The  woolen  industry  is 
centered  in  or  near  Tilburg  with  125 
establishments.  The  knitwear  industry 
has  195  plants;  carpet  (and  bast  fiber) 
weaving  has  60  establishments;  narrow 
fabric  and  lace  mills  number  40;  and 
there  are  about  90  miscellaneous  plants 
also  in  textile  manufacture. 

Most  plants  are  relatively  small,  em- 
ployment for  the  entire  industry  totaling 
121,400. 

The  Dutch  textile  industry  imports 
almost  all  raw  materials,  and  exports 
35%  of  its  total  production.  The  mills 
are  usually  established  firms,  more  than 
a  hundred  years  old,  family  owned  and 
family  managed. 

Imports  increase 

Since  1961.  the  flow  of  imports  from 
other  countries,  largely  the  Common 
Market,  has  increased.  This,  in  addi- 
tion to  loss  of  the  Indonesian  export 
trade,  is  reflected  in  a  highly  competi- 
tive Dutch  market  where  textiles  pro- 
duced in  the  Netherlands  became  some- 
what less  attractive  when  the  guilder  was 
revalued  in  March   1961. 


These  developments  are  having  a  sig- 
nificant effect  on  investment  planning  for 
capital  equipment.  A  pattern  is  already 
set  for  mill  mergers  that  provide  either 
vertical  and/or  horizontal  integration. 
Building  investment  in  a  modern,  per- 
fectly lighted,  air  conditioned,  acousti- 
cally balanced,  one  floor  modern  weaving 
mill  is  about  400  guilders  (approximately 
$110)  per  square  meter  floor  space.  Add 
to  this  investment  the  price  of  about 
35,000  guilders  ($10,500)  per  loom. 
Textile  mill  mergers  have  afforded  eco- 
nomic relief  to  the  participating  Dutch 
mills,  have  brought  into  focus  a  pooling 
of  technical  knowledge,  and  have  made 
possible  modernization  in  its  highest 
sense. 

Dutch  textile  mills  are  experiencing 
increasing  labor  costs.  The  average  wage 
is  145  guilders  (about  $40)  per  45-hour 
week,  with  each  weaver  tending  18  to 
32  looms,  depending  on  construction, 
and  each  fixer  tending  50  looms.  Three 
shift  operation  is  throughout  the  indus- 
try. 

Labor  shortages  have  resulted  in  im- 
portation of  workers  from  Italy.  Spain 
and  Germany.  Employment  has  in- 
creased in  the  Dutch  textile  industry  by 
more  than  209£    since   1948. 

These  factors  show  clearly  that  the 
most  efficient  machinery  that  can  pro- 
duce at  the  lowest  cost  per  unit  is  the 
prime  requisite  for  profitable  longevity  in 
the  Netherlands  textile  industry.  Success- 
ful mill  operators  today  are  convinced 
that  it  is  a  vital  answer  to  their  prob- 
lems. 

Investment  in  the  past  10  years  by 
textile  mills  has  been  substantial.  Since 
1952  more  than  500  million  guilders 
(about  $100  million)  has  been  spent  by 
cotton  spinning  and  weaving  mills.  This 
is  modernization  and  expansion  because 
war  damage  repairs  (new  equipment 
bought  under  the  Marshall  Plan)  had 
been  completed  by  that  year. 

The  trend   accelerates.    In    1960.   22? 


million  guilders  was  spent.  In  1961,  the 
last  year  for  which  figures  are  available, 
spending  was  up  20%  over  the  previous 
year.  Official  figures  from  the  cotton, 
rayon,  linen  group  indicate  that  spinning 
and  weaving  equipment  investment  that 
year  averaged  about  $400  per  worker, 
compared  with  about  $250  per  employee 
in  the  U.S.  textile  industry  in  1962,  a 
figure  higher  than  that  of  1961. 

There  are  in  place  today  1,045,000 
spindles  in  this  group,  and  a  total  of 
32,378  looms.  Of  the  latter,  only  13,800 
are  automatic;  an  additional  4,000  have 
automatic  attachments.  Actually,  auto- 
matic looms  are  divided  as  follows:  sin- 
gle shuttle,  70%;  box  looms,  10%  ;  other 
20% .  It  is  understood  that  shortly  some 
1 2,000  nonautomatic  looms  will  be  re- 
placed by  3,000  to  4,000  automatic  looms 
run  on  a  three-shift  basis. 

In  the  woolen  division  of  the  indus- 
try there  are  230,600  spindles  and  6,670 
looms  broken  down  as  follows:  640  auto- 
matic looms;  4,500  nonautomatic  looms 
for  woolens  and  worsteds;  590  blanket 
looms;  240  plush  looms;  700  other.  Re- 
cently several  woolen-worsted  mills  in  the 
Tilburg  area  have  bought  (6  each)  Bel- 
gium-made shuttleless  looms  designed  for 
worsted  weaving;  and,  at  least  20  newly 
designed  Belgium  automatic  wide  carpet 
looms  have  been  installed. 

Write-off  for  depreciation 

The  economic  necessity  for  moderni- 
zation has  been  defined,  and  the  trend 
toward  machine  replacement  established. 
To  help  this  trend  along  the  tax  allow- 
ances on  depreciation  are  generous. 

For  capital  equipment  the  write-off 
may  be  based  on  the  economic  life  and 
need  not  be  based  on  the  technical  life 
of  the  asset.  The  depreciation  may  begin 
when  the  contract  of  sale  is  concluded. 
One-third  of  the  purchase  price  or  manu- 
facturing expenses  of  equipment  may  be 
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MODERN  TEXTILE   FACTORY:  Mission  member  visits  mill  in  operation  in  the  Netherlands.    Some   12,000 
looms    in    the    cotton,    rayon,    linen    group    are    expected    to    be    replaced    shortly    by    automatic    looms. 


written  off  at  an  accelerated  rate.  The 
method  of  writing  off  a  fixed  percentage 
of  the  purchase  price  has  been  widely 
adopted,  the  annual  depreciation  is  in 
principle  8Vi%  per  year,  and  it  may  be 
fully  applied  in  the  year  in  which  the 
contract  of  sale  is  concluded.  In  a  year 
in  which  debts  or  manufacturing  ex- 
penses have  been  incurred  in  excess  of 
3,000  guilders  (about  $900)  for  acquir- 
ing new  or  improvement  of  old  equip- 
ment, an  amount  of  5%  of  the  expense 
may  be  deducted  from  profit  for  that 
first  year  and  the  succeeding  year.  There- 
fore, capital  equipment  for  textile .  mills 
may  be  fully  depreciated  within  about 
5  years. 

U.S.  builders  at  disadvantage 

Although  this  generally  favorable 
climate  exists  in  the  Netherlands  textile 
industry,  the  U.S.  machine  builders  are 
at  a  disadvantage  compared  to  European 
builders  serving  this  market. 

Traditionally,  Dutch  textile  mills  have 
purchased,  in  addition  to  some  equip- 
ment produced  in  this  country,  machin- 
ery from  England,  Germany,  Switzer- 
land, France,  and  Belgium.  Spare  parts 
and  maintenance  equipment  were  obtain- 
able on  relatively  short  notice.  In  the 
years  since  World  War  II  the  tradition 
has  not  changed  in  any  way  favorable 
to  the  United  States  because  of  the 
geographic  nearness  of  European  build- 
ers and  lower  prices  at  which  similar 
types  of  machinery  are  offered  (includ- 


ing the  difference  in  shipping  costs  and 
duties).  Predominant  buying  is  with 
EEC  countries.  (England  apparently  is 
rapidly  losing  its  one-time  foothold  in 
this  market.) 

U.S.  builders  of  opening,  picking,  card- 
ing equipment  find  the  advantage  heavily 
in  favor  of  Europeans,  although  it  ap- 
pears that  Dutch  mills  are  less  inclined 
to  modernize  in  this  area  than  in  others. 

Interest  in  U.S.  processes 

A  great  deal  of  interest  is  found, 
however,  in  the  U.S.  built  duo-card  sys- 
tem and  the  future  of  the  air-card. 
Throughout  the  industry  there  is  a  good 
representation  of  new  U.S.  built  highly 
efficient  machines  in  the  preparatory, 
spinning,  weaving,  winding  and  finishing 
processes. 

Some  of  the  newest  U.S.  machine  de- 
velopments such  as  loom  winder  attach- 
ments rapidly  are  gaining  in  favor.  In 
the  wool  division  of  the  industry  there 
is  indication  of  some  changeover  from 
conventional  systems  to  the  U.S.  built 
cotton-type  system  for  worsteds.  Unless 
some  intensive  effort  is  put  forth  by  U.S. 
machinery  builders,  however,  the  tradi- 
tional Dutch  buying  pattern  will  con- 
tinue. This  may  involve  a  complete  re- 
evaluation  of  sales  effort  which  applied 
to  the  Dutch  market  could  be  applied  also 
in  other  Common  Market  countries. 

U.S.  textile  machine  builders  might 
consider  such  a  joint  sales  effort  as  is 
practiced  in  Germany  where  textile  ma- 
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chine  builders  have  joined  forces  in  two 
large  groups  for  intensified  sales  promo- 
tion of  capital  equipment  for  textile 
mills.  This  unified  effort  has  shown  great 
results  throughout  the  Common  Market 
countries  and  third  countries  as  well. 

Gaps  to  be  filled 

The  opportunity  and  business  climate 
is  favorable.  There  are  bridges  to  be 
crossed,  however,  and  gaps  to  be  filled 
by  U.S.  machine  builders  if  they  are  to 
gain  their  proper  place  in  the  Dutch  tex- 
tile market,  for  example: 

O  Some  of  the  leading  U.S.  builders 
have  excellent  sales  agents  in  the  area. 
A  joint  market  study  of  far  greater  scope 
than  has  been  undertaken  should  be  made 
by  them  more  clearly  to  understand  just 
where  machine-price  influences  moderni- 
zation planning  instead  of  machine  ef- 
ficiency and  lower  per  unit  cost — where 
habit  prevails  instead  of  judgment  in  ef- 
ficiency of  machine  production. 

©  Financing  is  not  the  problem  in 
the  Netherlands  as  in  some  other  coun- 
tries; but  Americans  dealing  with  long 
established  reputable  Dutch  firms  could 
try  to  establish  working  arrangements  in 
sales  contracts  and  credit  terms  such  as 
are  offered  by  European  machine  build- 
ers. European  builders,  it  is  understood, 
accept  token  payments  on  machine  or- 
ders when  the  contract  is  closed,  and  a 
total  of  10%  to  be  paid  in  the  first  year, 
the  balance  over  2  or  3  years,  the  maxi- 
mum 5  years — compared  with  the  U.S. 
custom  of  straight  letter  of  credit. 

Large  Dutch  textile  firms,  however, 
do  not  ask  for  nor  require  credit  other 
than  through  their  own  banking  estab- 
lishments. 

U.S.  builders  should  be  aware  also 
that  agents  in  the  Netherlands  will  pur- 


chase textile  equipment  outright  and  re- 
finance for  sale  there  and  to  other  areas. 
©  Dutch  capital  is  being  used  to  build 
and  equip  mills  in  Africa.  The  custom 
seems  to  be  to  install  new  equipment  in 
the  Netherlands  and  ship  the  old  to  the 
newly  independent  countries  where  it  is 
entirely  suitable  for  the  less  skilled  labor. 
At  least  eight  extensive  operations  are 
owned  by  Dutch  capital,  in  an  equal 
number  of  geographic  locations.  In  some 
instances  also  Dutch  textile  capital  is 
working  with  companies  long  established 
in  Africa  to  set  up  other  mills.  By  this 
move,  Dutch  textile  mills  are  expanding 
their  own  production  where  there  are  la- 
bor shortages  and  an  excellent  local  tex- 
tile market. 


Seek  complete  U.S.  plants 

Dutch  textile  capital  also  seeks  com- 
plete textile  plants  in  the  United  States 
for  shipment  to  Africa.  This  is  Dutch 
business  but  it  offers  an  opportunity  for 
U.S.  builders  to  sell  new  equipment  to 
a  U.S.  mill  on  a  sort  of  trade-in  basis, 
and  later  to  ship  the  used  trade-in  ma- 
chinery to  Holland  interests  in  African 
textiles.  U.S.  machine  builders  have  not 
been  accustomed  to  this  type  of  transac- 
tion, but  leading  bankers  in  Rotterdam 
look  favorably  on  the  idea. 

©  There  has  not  been,  under  auspices 
of  the  Dutch  textile  associations,  a  re- 
search seminar  where  new  developments 
and  new  machines  and  processes  could 
be  discussed  with  U.S.  technicians  in  an 
effort  to  eliminate  any  difficulties  opera- 
tors may  have  with  the  new  high  speeds. 
This  type  of  seminar  is  needed,  as  some 
complaints  have  been  registered  on  both 
European  and  U.S.  high-speed  equipment 
in  the  preparatory  field.    Technical  dis- 


cussions would  be  of  benefit,  and  would 
doubtless  promote  sales  throughout  the 
industry. 

©  Spare  parts  are  not  easily  obtained 
for  U.S.  equipment.  There  are  shipping 
and  warehousing  concerns  in  Amsterdam 
and  Rotterdam  who  have  offered  the  pos- 
sibility of  an  industry  wide  depot  for 
U.S.  textile  machine  parts,  even  to  the 
extent  of  shipments  in  bulk  and  ware- 
houses built  to  suit  clients.  Both  cities 
have  free  ports  and  there  would  be  no 
duty  on  the  shipment  until  an  item  is 
dispatched  to  Dutch  or  other  Common 
Market  customers." 

©  There  are  reputable  machine  sales 
agents  who  wish  to  expand  their  repre- 
sentation. U.S.  machine  firms  not  repre- 
sented in  the  Netherlands  should  make 
contact  with  these  people  and  at  least 
have  their  equipment  on  the  available 
list. 

©  Efforts  should  be  made  in  the  Ken- 
nedy Round  tariff  negotiations  to  reduce 
the  EEC  rates  on  U.S.  textile  machinery 
so  as  to  diminish  the  margin  of  prefer- 
ence enjoyed  by  Common  Market  pro- 
ducers of  such  equipment. 

No  quotas  or  other  nontariff  restric- 
tions are  applicable  to  textile  machinery 
when  imported  into  the  Netherlands  from 
the  United  States;  however,  the  tariff  on 
U.S.  capital  equipment  ranges  from  6.9% 
to  7.4%  ad  valorem,  plus  5%  Nether- 
lands turnover  tax  of  tax-  and  duty-paid 
value.  This  compares  with  a  3%  import 
duty,  plus  the  5%  turnover  tax,  levied 
on  the  same  type  of  equipment,  when 
imported  from  Common  Market  coun- 
tries. The  EEC  common  external  tariff 
rates,  which  will  probably  become  effec- 
tive in  1967  or  1968,  range  between 
8%  and  12%. 


11 


U.S.  manufacturers 
can  use  machines 
in  idle  Dutch  plants 

Shipbuilding  slump  makes 
precision  machinery  available; 
inexpensive  access  to  Market 

By  WALTER  D.  VOELKER 

Consuming  Engineer 


WALTER  D.  VOELKER 

Heavy  machinery  manufacturers  in  the 
United  States  now  have  a  unique  oppor- 


tunity to  enter  the  Common  Market 
without  heavy  capital  investment. 

The  slump  in  shipbuilding  has  made 
available  in  the  Netherlands  a  substan- 
tial amount  of  precision  machinery  of 
marine  engine  plants,  as  well  as  the  pro- 
duction machinery  of  some  of  the  finest 
shipbuilding  yards  in  the  world. 

It  is  reported  that  one  large  U.S.  com- 
pany has  jumped  the  gun  and  is  already 
producing  its  high  speed  printing  ma- 
chines in  The  Netherlands  in  a  marine 
engine  plant.  These  machines  are  now 
sold  throughout  the  Common  Market 
under  the  label  of  the  U.S.  company. 

Many  years  of  experience  in  produc- 
tion of  top  quality  diesel  marine  engines 
and  steam  turbines  qualifies  these  Nether- 
lands plants  for  production  of  many  types 
of  heavy  machinery. 

The  U.S.  Trade  Mission  to  the  Nether- 
lands met  with  management  of  several 
large  companies  of  this  type  and  they  are 
anxious  to  get  machinery  business.  They 
offer  to  the  U.S.  manufacturer  far  more 
than  high  quality  production  facilities 
behind  the  tariff  walls  and  in  the  lowest 
labor  cost  area  of  the  Common  Market. 
Long  experience  in  producing  for  the 
European  market,  together  with  daily  on- 
the-spot  observance  of  market  conditions, 
permit  them  to  take  advantage  of  each 
new  development  to  increase  profits.  The 
technology  of  the  United  States  is  highly 


esteemed  and  mutually  profitable  arrange- 
ments can  be  worked  out  on  either 
contract,  license,  or  joint  venture  basis. 
U.S.  companies  can  move  into  the  Com- 
mon Market  in  small  steps  with  little 
investment — or  at  as  fast  a  rate  as  they 
desire. 

The  Netherlands  is  an  open  door  to 
the  Common  Market.  With  two  of  the 
world's  finest  seaports  connecting  by  river 
barge  with  the  Rhine  River  waterway,  the 
transportation  facilities  are  ideal.  Labor 
is  of  high  caliber  and  labor  disturbances 
are  almost  unknown.  Even  with  labor  in 
short  supply,  the  hourly  wage  rates  are 
rigorously  controlled  by  government  to 
hold  down  production  costs  so  The 
Netherlands  can  maintain  its  favorable 
competitive  position  in  world  markets. 

To  these  many  advantages  we  can  add 
the  very  friendly  relationship  that  exists 
between  our  Governments.  The  Nether- 
lands speak  frequently  and  with  deep 
feeling  of  the  timely  help  we  provided 
in  the  post-war  period. 

The  Netherlands,  with  their  centuries 
of  experience  in  world  trade,  are  keen 
businessmen  noted  for  their  integrity. 
English  is  spoken  by  most  people,  and 
this  clean  industrious  country  is  a  pleas- 
ant place  to  do  business.  During  the 
period  1958  through  1961  over  150  U.S. 
firms  made  very  substantial  investments 
in  the  country. 
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Leads  for 
Exporters 

203      Canning,   Preserving   Foods 

Distributor  of  household  products  and 
foods  seeks  exclusive  distributor  of  canned 
foods  in  Nigeria;  W.  J.  Besseling  &  Co., 
P.O.  Box  75,  Rotterdam.   I.R.-8. 

Importer  of  foods  seeks  agency  for  con- 
centrated juices,  canned  fruits  and  can- 
ned asparagus;  Haagimport,  Heerengracht, 
Amsterdam.    I.R. -16. 

Importer  wants  agency  for  single 
strength  fruit  juices,  frozen  juices  and 
hotpack  concentrated  juices;  N.  V.  Koop- 
man  &  Co.,  73  de  Lairessestraat,  Amster- 
dam.    WTD  11/2/62.     I.R.-36* 

Food  importer  seeks  agencies  for  rai- 
sins, prunes  and  canned  cherries.  N.V. 
Agentuur  en  Commissiehandel  v/h  P.C. 
Vis  &  Co.,  Prins  Hendrikkade  20-21,  Am- 
sterdam.  IR-134 

••  Agency  seeks  food  specialities  and 
notions  to  sell  to  wholesalers  and  cha'n 
stores,  including  department  stores.  J.  H. 
dee  Veer,  28  Hacquartstraat,  Amsterdam- 
Z.  IR— 86. 

207  Confectionery 

Importer  of  food  product®  seeks  a 
source  of  maple  syrup.  Direct  purchase 
from  manufacturer.  M.  H.  Boas  N.V., 
Kloveniersburgwal  61,  Amsterdam.  I.R.- 
145. 

••  Manufacturer  of  candy  wishes  to  pur- 
chase small  consumer  packages  of  sweets 
(not  chocolate)  for  resale.  Would  even- 
tually purchase  in  bulk  for  local  packag- 
ing. M.&P.  Smulders  Confectionery  Works, 
Ltd.,  Ceintuurbaan  33,  Rotterdam.  WTD 
3/8/63.  I.R.-275. 

208  Beverage  Industries 

Manufacturer  of  Dutch  liqueurs  wishes 
to  act  as  a  distributor  of  a  U.S.  manu- 
facturer of  liqueurs  who  would  in  turn 
distribute  Dutch  liqueurs  in  the  U.S. 
Boomsma  Distilleries,  Leeuwarden.  I.R.- 
206.* 

209  Food   Preparations 

Direct  import  of  lecithin,  pretzels,  fruit 
flavors,  whip  topping  or  preferably  act-  as 
exclusive  agent  for  manufacturer.  Im- 
ponex  N.V.  Trading  Co.,  v.  Perseijnstraat 
24,  Amersfoort.  I.R.-54. 
**  Seeks  direct  supplier  of  raw  materials 
for  margarine  and  other  edible  fats  and 
shortenings.  Pon  En  Co.,  v.  Perseynstraat 
14-18,  Amersfoort.  I.R.  -55. 


220     Textile  Mill   Products 

Importer  of  fabrics  wants  agency  for 
cotton,  worsteds,  rainwear  fabrics.  Jan 
Weve  Agenturen,  Rietnesse  2,  Amsterdam. 
I.R.-204. 

**  Importer  and  distributor  of  textiles 
seeks  exclusive  representation  for  piece 
goods,  upholstery  and  curtain  fabrics. 
Martinet  General  Products,  Museumlaan 
7,  Bussum.  I.R.-246. 

**  Textile  dealer  wants  agency  for  fabrics 
to  be  used  in  clothing  manufacturer, 
especially  raincoat  and  suit  linings  and 
interlinings.  Louis  Ph.  Polak,  5  Watteaus- 
traat,  Amsterdam.  IR-107. 


Importer  and  agent  for  textiles  wants 
agency  for  textiles  and  yarns,  teflon 
coated  fabrics,  synthetics,  blended  fibers, 
plastic  materials,  stretch  fabrics,  woolen 
and  worsted  fabrics  and  synthetic  laces; 
N.  V.  Koopman  &  Co.,  73  de  Lairesse- 
straat, Amsterdam.  WTD  11/2/62.  I.R.-37. 

225      Knitting   Mills,    Products 

Seeks  source  of  bulk  synthetic  yarns 
for  resale  to  Dutch  spinners.  Soclete 
Lainiere  De  Filature  'Nederlandj  N.V., 
Johan  van  Oldenbarneveltlaan  47,  The 
Hague.  I.R.-108. 

229     Textile  Goods 

Seeks  agency  for  textile  piece  goods, 
rainwear  fabrics,  laces,  lingerie,  worsted 
suitings,  and  marquisette.  J.  Stork,  70 
Burg,  van  de  Pollstraat,  Amsterdam.  I.R. 
-112. 


232  Men's  Youths',   Boys' 
Furnishings,   Work  Clothing 

Seeks  exclusive  representative  of  a  U.S. 
manufacturer  of  low-priced  men's  fur- 
nishings, especially  suits  and  sportcoats. 
Fasting  Agentuur  En  Handelsondernem- 
ing,  Europalaan  645,  Tilburg.  I.R.  219 

233  Women's,  Misses',  Juniors' 
Outerwear 

Manufacturer  of  ladies'  dresses  and 
children's  wear  wishes  to  expand  line  by 
handling  U.S.-made  teenage  dresses, 
sportswear  and  women's  dresses.  Sindorn* 
Confectie  N.V.,  Damrak  49,  Amsterdam. 
I.R.  205 

•*  Agency  wanted  for  high  quality  ladies 
wear  from  the  U.S.  Also,  related  novelty 
items  and  accessories.  Hanett  Confectie 
C.V.,  Euroboutique,  N.V.,  Dam  2A,  Amster- 
dam. IR-109. 

*•*  Large  clothing  importer  seeks  exclu- 
sive agency  for  U.S.  ready-to-wear  and 
lingerie.  Netherlands  American  Import 
Co.  Texon,  107  Rokin,  Amsterdam.  IR-125. 

•k-k  Direct  purchase!  from  manufacturer 
of  cheap  women's  apparel,  children's 
dresses,  and  print  clothes.  Agentuur-en 
Commissiehandel  D.  Holtland,  Duindoorn- 
laan  5,  Haarlem.  IR-30. 

260     Paper  Products 

Seeks  newsprint,  writing  paper,  printing, 
fancy  wrapping  paper,  cellophane  and 
other  plastic  materials  for  paper  convert- 
ing. Also  cardboard,  cartons.  Papier  Ad. 
Honf  Carton,  Rokin  90,  Amsterdam.  WTD 
4/16/63.    I.R.-61. 


280     Chemicals 

Seeks  industrial  chemicals  especially 
anti-foam  agents  of  silicones.  "Ladeco." 
Oud  Blaricummerweg  24,  Laren.  I.R.-40. 
**  Biochemicals.  beverage  concentrates 
(for  sale  to  manufacturers) ;  sanitation 
chemicals,  solvents,  drain-cleaning:  chem- 
icals for  detecting  gas  leaks.  N.  V.  Che- 
mische  Fabriek  Naarden.  Naarden.  WTD 
12/4/62.   I.R.-79. 


281      Industrial  Chemicals 

Seeks  reliable  sources  for  dyestuffs,  de- 
tergents and  chemicals  for  finishing  fab- 
rics. Kvk  Verkoorjbureau  N.V.,  Paslaan  9, 
Apeldoorn.  I.R. -97. 


**  Manufacturers'  representative  in  the 
equipment  line  wishes  agency 
for  sulphur  for  chemical  and  sugar  In- 
dustry. Fa.  Stuivlnga  <fc  Wagter,  Heren- 
gracht  292,  Amsterdam.     I.R.  276 

**  Manufacturer  of  heavy  chemicals 
wishes  to  represent  U.8.  firms  producing 
manganese  sulphate,  phosphoric  acid  and 
copper  sulphate.  Chemproha,  Rlngdljk, 
Zwljndrecht.    I.R.  189* 


283      Drugs 

Large  distributor  of  bulk  pharmaceuti- 
cals wishes  to  represent  American  manu- 
facturers of  pharmaceuticals  and  related 
chemicals,  especially  diatamacelous  earth 
filtering  agents  <te  chemicals  for  the  brew- 
ing industry.  I.R. -190* 
•k-k  Veterinarian  pharmaceuticals.  Grip- 
pelling  &  Verkley  N.V.,  291  Kelzersgracht, 
Amsterdam.  IJI.-135. 

*■*  Importer  of  medical  products  seeks  to 
purchase  medicals  and  pharmaceuticals. 
Pharmaceutische  Groothandel  J.  H.  Roost- 
er &  Zoon,  Inflrmeriestraat,  6,  Rotterdam. 
WTD  4/24/61.    I.R.  208 

306  Fabricated  Rubber  Products 

Rubber  mountings  for  rail,  motor  cars 
and  other  applications.  Technisch  Han- 
delsbureau  Vertegenwoordigingen,  Prins 
Henfriklaan   14,   Rijswijk.   NCIA.   I.R.-57. 

307  Plastics  Products 

Desires  exclusive  agency  or  direct  Im- 
port of  special  packaging  materials,  plastic 
or  composition,  containers,  squeeze  bot- 
tles, aerosol  containers,  tapes,  corrugated 
containers.  Handelsonderneming.  "Lan- 
tau,"  Sint  Nicolaastraat  38-40,  Amsterdam. 
I.R.-33. 

311      Leather  Tanning,   Finishing 

Importers  of  leather  goods  for  the  shoe 
and  clothing  industry  wishes  to  purchase 
leather  suitable  for  men's  and  ladies' 
jackets  and  coats.  Would  also  be  inter- 
ested in  leather  substitute  materials  such 
as  plastics  and  "breathing"  material.  M. 
Levenbach,  burg.  v.d.  Klokkenlaan  69, 
Waalwijk.    WTD    11/27/62.    I.R.-249. 


314     Footwear 


Importer  seeks  direct  purchase  or 
agency  for  women's  shoes,  shoe  cleaning 
sprays  and  zipper  glides;  All  Over  the 
World,  Watteaustraat  3,  Amsterdam-Z. 
I.R.-l. 


335      Rolling,   Drawing,   Extruding 
of   Nonferrous  Metals 


Agent  for  special  materials  for  chemical 
industry  interested  in  representing  US. 
firms  dealing  in  titanium  sheets,  bars, 
tubes,  rods,  wires  and  fasteners;  van  den 
Anker,  Victoriaplein  17,  Amsterdam.  WTD 
4/2/62.  I.R.-58. 


336      Aluminium    Castings 

Heavy  Meehanite  and  black  malleable 
iron  castings  to  three  tons  for  use  in 
heavy  construction.  Technisch  Handels- 
bureau  Vertegenwoordigingen,  Prins  Hen- 
driklaan  14,  Rijswijk.   NCIA.   I.R.  -57. 
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342      Cutlery,   Hand  Tools,  General 
Hardware 

Wholesalers  of  hardware  and  hand 
tools  wants  to  expand  line  by  adding 
US.  hardware  and  hand  tool  items. 
L.  Hooghast,  60  Liesveld,  Vlaardingen. 
I.R.   224 

**  Desires  agency  of  U.S.  manufactured 
special  fasteners,  specifically  aircraft — 
special  allow.  Interested  in  eventual 
licensing  arrangement.  Nederlandsche 
Schroefboutenfabriek  N.V.,  Helmond.  IR- 
196. 

**  Complete  line  of  hardware  and  hand 
tools  especially  electric  drills,  saws,  etc. 
Direct  purchase.  Flevo  Hilversum  N.V., 
's-Gravelandseweg  43,  Hilversum.  IR-123 
**  Wholesaler  seeks  hardware,  especially 
garden  tools,  casters,  door  closers,  springs, 
locks  and  hand  tools,  electric  drills,  slid- 
ing door  gear.  N.V.  Handelmij  A.C.  Lange, 
Amstelveenscheweg  927,  Amsterdam-Zuid. 
I.R.  -17. 

**  Seeks  to  import  and /or  distribute  all 
types  of  fasteners,  especially  stainless 
steel,  or  unusual  types  for  sale  to  manu- 
facturers, wholesalers  and  retailers.  Pim- 
entel  Granaat  N.V.,  le  Bloemdwarsstraat 
3-5,  Amsterdam.    I.R.-95. 


343      Heating  Apparatus,   Plumbing 
Fixtures 

Seeks  to  purchase  gas,  oil  and  electric 
heaters.  Flevo  Hilversum  N.V.'s-Grave- 
landseweg  43,  Hilversum.  I.R.-123. 
**  Manufacturer  of  appliances  seeks 
agency  for  U.S.  manufactured  free  stand- 
ing vented  heaters  with  ceramic  radiants. 
Would  wish  to  manufacture  under  license 
after  market  is  determined.  Koninkliike 
Diepenbrock  &  Reygers  N.V.,  Ulft.  I.R.- 
147.* 

**  Wholesaler  wants  line  of  sanitary, 
plumbing  and  heating  equipment  and  sup- 
plies. Frans  Jeltes  N.V.,  Postbus  117, 
Groningen.    I.R.-158. 

**  Manufacturer  seeks  contacts  with 
other  manufacturers  of  pumps,  oil  burning 
equipment,  gauge  glasses  and  all  possible 
accessories  for  power  plant  equipment  and 
big  industrial  boiler  houses.  Holima  In- 
genieursbureau  Voor  Warmte  &  Kou- 
detechniek  N.V.,  Prins  Hendrikkade  181, 
Amsterdam  C.  WTD  12/11/62.  I.R.-163.*. 

•*  Seeks  agency  agreement  with  U.S. 
manufacturer  of  fasteners  on  commission 
basis.  D.  C.  Egberts,  30  Fazanstraat,  Bad- 
hoevedorp.    I.R.-85. 

Manufacture  of  home  heating  appli- 
ances wishes  to  purchase  U.S.  burners 
capable  of  operating  on  all  gases  (manu- 
factured, natural  &  LPG)  without  primary 
air  adjustment.  Input  30  to  60  thousand 
BTU.  Burners  are  to  be  used  with  clay 
radiants.  Annual  requirement  in  excess  of 
100,000.  Would  want  a  license  agreement 
eventually;  Interno  Haarden  Fabriek  N.V., 
Breukelen.  WTD  12/11/62.  I.R.-56. 

349  Fabricated  Metal   Products 

Importer  and  wholesaler  in  the  apparel 
hardware  field  wants  agency  for  U.S. 
items  su^h  as  snaps,  zippers,  zipper 
chains.  W.  Friedeberg,  Boele  van  Hens- 
broekstraat  21,  The  Hague.    I.R.  65 

350  Machinery,  Except  Electrical 

Heavy  machinery,  boilers,  transportation 
eoirpment,  material  handling,  road  build- 
ing and  earth  moving  equipment.  Wishes 
direct  purchase  leadinsr  to  license  agree- 
ment. Amhemsche  Scheepsbouw  Maats- 
chanpij  N.V.,  P.O.  Box  27,  Arnhem.  I.R.- 
47.* 


353  Construction,  Mining, 

Materials  Handling  Machinery 

Firm  in  industrial  equipment  field 
wishes  to  purchase  all  types  of  new  and 
used  (reconditioned)  materials  handling 
equipment,  fork  trucks,  tractors,  bull- 
dozers, shovels.  Handelsonderneming 
Dimco,  E.  Meysterlaan  51d,  Utrecht.  I..R. 
285 

354  Metalworking  Machinery 

Agency  for  U-S.  machine  tools  of  "stock 
removal"  type  such  as  milling  machines, 
lathes,  shapers  and  grinders.  New  or  un- 
usual types;  A.  Bruyaux  N.  V.,  W.  Fenen- 
gastraat  33-35,  Amsterdam-Zuid  2.  WTD 
1960.  I.R.-6. 

Importer  of  grinding  wheels  and  ma- 
chines wants  exclusive  agency  and  distrib- 
utor arrangement  for  grinding  wheels, 
abrasives,  diamond  wheels  and  diamond 
tools;  Techniesch  Handelsbureau  Merly, 
Lijsterlaan  5,  Sassenheim.  I.R.-51. 

Importer  of  machine  tools  wants  to 
expand  present  line  by  adding  U.S.  ma- 
chine tools.  N.V.  Fijriwerk,  Industrieweg 
129-135,  Rotterdam  8.  WTD  2/20/62.  I.R. 
203. 

**  Manufacturer  of  textile  machinery 
v/ishes  to  locate  U.S.  machine  tools  for 
the  manufacture  of  flat  steel  neddles.  Also 
interested  in  machinery  for  the  produc- 
tion of  related  equipment  such  as  reels. 
Wed.  J.  B.  Vinks  N.V.,  32  Heuvelstraat, 
Tilburg.  ,I.R.  101* 

355  Special  Industry  Machinery 


Manufacturer  of  closures  and  crown 
corks  wants  exclusive  agency  for  bottling 
and  packaging  machinery.  De  Neder- 
landsche Kroonkurk  MIJ.,  Rotterdam. 
I.R.-195. 

irk  Importer  and  dairy  supplier  wants 
agency  for  doing  machinery  and  acces- 
sories. Coda-Zutphens,  S.A.,  Zutphen. 
I.R.-191. 

kk  Manufacturer  of  dehydrated  vege- 
tables wishes  to  purchase  gas  fired  de- 
hydrating equipment.  N.V.  Ten  Haves 
Verduurzaamde  Groenten,  Scheemda.  I.R.- 
160. 

kk  Exclusive  agent /importer  interested  in 
packaging  machinery  for  fruits  and  vege- 
tables, small,  compact  ribbon  tape  or 
packaging.  Handelsonderneming.  "Lan- 
tau",  Sint  Nicolaastraat  38-40,  Amsterdam. 
I.R.-33. 

kk  Manufacturer  and  agent  in  textile  ma- 
chinery and  equipment  wants  agency  for 
all  types  of  U.S.  textile  machinery  and 
equipment  not  now  represented  in  Hol- 
land. Firma  F.  H.  Rompelman,  2  Honds- 
buxglaan,  Oisterwijk.  I.R.  103* 
**  Manufacturer  of  food  processing 
equipment  wants  to  purchase  on  own  ac- 
count for  resale,  the  latest  types  of  de- 
hairing  machines,  hair  burning  ovens, 
black  scrapers,  skinning  machines,  in- 
testine handling  machines  and  wrapping 
machines  for  sausages  and  meat  products. 
Machine  Industrie  Boxtel,  P.  O.  box  3,  Box- 
tel.   I.R.  213* 

**  Manufacturer  and  importer  of  pack- 
aging equipment  wants  exclusive  agency 
for  the  sale  of  U.S.  packaging  machinery 
and  equipment.  Would  consider  licensing 
agreement  at  later  dafe.  N.V.  Leidsche 
Apparatenfabriek,  41-43-Os-en  Paarden- 
laan,  Leiden.  I.R.  225* 
**  Dealer  in  shoe  machinery  and  equip- 
ment wants  exclusive  agency  for  U.S. 
manufacturer  of  shoe  machinery  and 
eomoment   from   tannery   equipment   and 


allied  lines  to  repair  and  rebuilding  of 
shoe.  M.  I^venbach,  Burg.  v.  d.  Klokken- 
laan  69,  Waalwijk.  WTD  11/27/62.  I.R. 
250 

**  Manufacturer  of  adhesives  and  glues 
wants  exclusive  agency  for  U.S.  pack- 
aging machinery,  glueing'  machines  and 
epoxv  materials.  Would  consider  licensing 
agreement  with  epoxy  formulator.  N.V. 
Inveraak,  26  Keileweg,  Rotterdam.  WTD 
10/9/62.    I.R.    232.* 


356     General  Industrial  Machinery 

Importer  in  the  laboratory  equipment, 
chemical  and  food  fields  wants  agency  for 
a:ll.  tvnes  of  filters.  Fa.  Stuivinga  &  Wag- 
tpr,  Herengracht  292,  Amsterdam  C.  I.R. 
276 

**  Manufacturer  of  swimming  pool 
equipment  wishes  to  purchase  swimming 
pool  kits  of  equipment,  particularly  pumns, 
filtering  systems.  N.V.  Installatie  Maat- 
schappij  Lucas  Pesie,  5  Radiu.mweg, 
Amersfoort.   I.R. -114. 

**  Seeks  purchase  bearings,  ball-clutches, 
conveyor  parts,  joint-rollers  for  power 
plants.  William  Koch  &  Co.,  Keizersgracht 
316,  Amsterdam.  I.R.-53.* 


357     Office,  Computing  Machines 

Manufacturer  of  office  machines  wants 
exclusive  agency  for  U.S.  manufactured 
cash  registers,  adding  machines  and  copy 
machines.  Be  Kroes  Cashregister  N.  V.,  58 
Hertogstraat,  Nijmegen.  I.  R.-138. 

**  Agency/distributor  fields  of  business 
and  banking  line  e.g.  office  photo  copying- 
dry  process,  small  type  computers  and  sim- 
ilar machines.  N.V.  Cikam,  464  Singel,  Am- 
sterdam.   WTD  5/24/63.    I.R. -83. 

**  Scales  and  weighing  devices  on  direct 
purchase  leading  to  eventual  license 
agreement.  Metaalwarenfabriek  "Forto" 
N.V.,  Parallelweg  17-19,  Bussum.  I.R.- 
52* 


359     Machinery,   Except  Electrical 


Importer  and  wholesaler  of  institutional 
kitchen  equipment  wants  agency  for  small 
gas  incinerators  and  garbage  disposal 
units  for  homes,  hotels  and  hospitals. 
Firma  Nic.  Kalf,  Haarlemmer  Houttuinen 
127,  Amsterdam  C.    I.R.-168. 


363      Household  Appliances 

Importer  of  household  appliances  seeks 
to  purchase  all  types  of  U.S.  manufac- 
tured electrical  appliances,  both  traffic 
and  major.  Flevo  Hilversum,  N.V., 
's-Gravelandseweg  43,  Hilversum.    I.R.-123. 

**  Wants  exclusive  agency  for  large  ironer 
machines  for  institutional  and  home  use, 
home  dishwashers  and  gas  lawn  mowers. 
Sobrux,  399  Keizersgracht,  Amsterdam. 
I.R.-121. 

**  Manufacturer/importer  seeks  house- 
hold electrical  appliances,  major  and  traf- 
fic. L.  Maars,  I  Deventerweg,  Harderwijk. 
I.R.-92. 

**  Distributor  seeks  gas  appliances  and 
equipment  for  petroleum  gas  industry. 
Handelmij.  S.  Joosten  N.V.,  Singel  279, 
Amsterdam.  I.R.-67. 

•*  Small,  hand  held  vacuum  cleaners  for 
use  on  upholstery.  Also  bathroom  fixtures. 
Schowewelle  N.V.  701  Keizersgracht,  Am- 
sterdam. I.R.-80. 
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367      Electronic   Components 

Manufacturer  needs  waveband  matching 
units  for  outdoor  TV  antennas.  Antifer- 
ence  Co.,  99  Bd.  2nd  Armee  Britannique, 
Brusells  19,  Belgium.  I.R.-171. 

371  Motor  Vehicles,  Accessories 

Seeks  exclusive  agency  for  U.S.  manu- 
factured mufflers,  exhaust  DiDes,  water- 
pumns,  fuel  pumps,  generators,  starters, 
ignition  parts  and  universal  joints.  Helne- 
mann  Automateriaal,  Amsterdamsche 
Veerkade   5a,  The   Hague.   I.R.-179. 

Manufacturer  of  automobile  Darts  and 
accessories  seeks  exclusive  agency  for  U.S. 
manufacturer  of  auto  parts  and  acces- 
sories. Arthur  Ulbrich  &  Co.  N.  V..  3e 
Kostverlorenkade  1-5,  Amsterdam.  I.R.- 
113. 

Exclusive  agency  sought  for  automo- 
tive fasteners,  wire  rope,  replacement  carta 
for  tractors,  farm  and  road  building 
equipment.  N.V.  Mii  Nagtegaal,  Sophia- 
laan  3,  Hilversum.  WTD  7/31/62.  I.R.  297* 

Importer  of  automotive  equipment 
wants  exclusive  agency  for  auto  electrical 
equipment,  especially  testing  equipment, 
instruments  and  pumps.  Jan  Gast  Auto- 
material  N.V.,  Rotterdam.  I.R.  178* 

372  Aircraft,  Parts 

Seeks  agency  agreement  with  U.S.  sup- 
pliers of  surplus  of  new  aircraft  parts  and 
equipment.  N.V.  Symela,  Dam  2a,  Amster- 
dam. I.R.-146. 


373      Ship,  Boat  Building,  Repairing 

••  NETHERLANDS— Trade  Mission 

Shipbroker  wants  exclusive  agency  for 
ship  equipment  and  accessories.  MEY- 
BOOM,  Rostocklaan  10,  Bussum.  I.R.-122. 
NCIA. 

381      Engineering,   Laboratory, 
Scientific  Instruments 

Wholesaler  of  sanitary  ware  and  plumb- 
ing equipment  wants  distributorship  of 
laboratory  supplies  and  equipment.  Frans 
Jeltes  N.V.,  Postbus  117,  Groningen.  I.R.- 
158. 


384  Surgical,  Medical,  Dental 
Instruments 

Importer  of  electronic  instruments  for 
industry  and  research  wants  exclusive 
agency  for  sophisticated  electronic  instru- 
ments for  hospitals,  industry  and  re- 
search. Van  Oortmersen  N.V.,  de  Ruyter- 
straat  48,  The  Hague.  WTD  9/27/62.  IR. 
272 

Importer  and  wholesaler  of  hospital 
equipment  and  supplies  wants  exclusive 
agency  for  all  types  of  hospital  equip- 
ment, instruments  and  supplies,  espe- 
cially surgical  equipment  and  supplies 
for  sophisticated  techniques.  Lameris  In- 
strumenten  N.V.,  Biltstraat  149,  Utrecht. 
I.R.-176. 

Hospital  supplier  wants  line  of  tempera- 
ture indicating  adhesive  tape  for  auto- 
clave use.  Stopler,  Utrecht.  WTD  3/19/63. 
I.R.-177. 

385  Ophthalmic  Goods 

Importer  of  optical  articles  wishes  ex- 
clusive agency  for  optical  frames,  sun- 
glasses and  instruments.  N.V.  Provop,  4 
Wanningstraat,    Amsterdam.    I.R.-98. 


394      Toys,   Amusement,   Sporting 
Goods 

General  importer  wishes  agency  or  di- 
rect purchase  agreement  for  educational 
toy.s  of  all  types;  All  over  the  World,  Wat- 
teaustraat  3,   Amsterdam-Z.   I.R.-l. 

Agent  (import  or  exclusive)  for  scien- 
tific and  educational  toys.  Stijnman  In- 
ternational Export,  Crommelinstraat  20, 
Haarlem.   I.R.-71.  • 

Wishes  exclusive  distributorship  agree- 
ment covering  the  Netherlands  and  Bene- 
lux countries  for  better  quality  boys'  and 
girls'  toys,  especially  model  buildings  of 
all  types,  railway  accessories,  planes,  boats, 
rockets.  Model  Engineering,  Elzenlaan  45, 
Hilversum.    I.R. -141. 

Importer  wants  exclusive  agency  for 
all  tvpes  of  U.S.  camping  equipment.  N.V. 
Trading  Co.  v/h  Hegt  &  Co.,  Bankastraat 
110,  The  Hague.  I.R.  230 

398     Manufacturing   Industries 

••  NETHERLANDS— Trade  Mission 

Importer  of  variety  store  items  seeks  to 
purchase  toys,  small  and  major  electrical 
appliances,  gift  items,  novelties,  flat  and 
holloware  in  stainless  steel  and  silver 
plate  and  optical  items,  especially  binoc- 
ulars and  miscroscopes.  n.v.  Nederlandsche- 
Aziatische  Handelmaatschappij,  23  Kloven- 
iersburgwal,  Amsterdam.  I.R.-124. 
**  Women's  dresses,  blouses,  sportswear 
(medium  to  cheap  price) ;  cheap  portable 
phonographs,  TV's;  budget  priced  traffic 
appliances,  as  mixers,  toasters;  space  toys 
all  kinds  for  children;  for  mail-order  arid 
general  merchandise  business.  "Maringson 
Inc.",  Hilversum.  I.R. -20. 
**  Import  agent  wants  toys,  household 
goods,  including  ball-point  pens,  paper 
ware  and  napkins.  Especially  interested 
in  cellulose  drapers,  adhesive  tape  and 
plaster,  and  sanitary  towels.  To  sell  to 
wholesalers  and  stores.  C.H.  de  Jager, 
19  Prinsengracht,  Amsterdam.  I.R.-45. 
■k-k  Exclusive  agent  seeks  phonograph  rec- 
ords (popular  American  music  and  Amer- 
ican singers).  Wants  exclusivity  in  Com- 
mon Market  countries.  Brandsteder  Elec- 
tronics, 3e  Schinkelstraat  33,  Amsterdam. 
I.R.-46. 

**  Exclusive  agent  seeks  variety  of  con- 
sumer goods  items:  New  toys,  victrola 
records  of  popular  American  music  and 
singers  and  non-branded  major  and  small 
appliances.  H.P.  Landman,  Minervahav- 
enweg,  Amsterdam.  I.R. -82. 
**  Exclusive  agent  for  all  types  of  va- 
riety store  merchandise  (no  furniture, 
clothing  or  textiles).  "Agentex",  Olmen- 
laan  77,  Zwanenburg.  WTD  4/22  63.  I.R.- 
74. 

**  Agent  to  represent  manufacturers  of 
signaling  safety  and  allied  equipment. 
N.V.  Burto,  87  Noordereind,  The  Hague. 
I.R.-94. 


Distributor  of  household  products  seeks 
exclusive  distributor  of  all  types  of  house- 
hold goods  in  Nigeria;  W.  J.  Besseling 
&  Co.,  P.O.  Box  75,  Rotterdam.  IH.-8. 

739      Business   Services 

Manufacturer  of  cheese-making  equip- 
ment wishes  to  employ  a  market  research 
institution  or  firm  to  explore  the  possi- 
bilities of  sale  of  this  equipment  in  U.S. 
N.V.  Machinefabriek  A.  Bijlenga,  Wlllem 
Lorestraat  121,  Leeuwarden.  I.R. -164  • 
•k-k  Wants  servicing  of  top  quality  elec- 
tronic computers  or  other  sophisticated 
electronic  equipment  for  European  mar- 
ket. N.V.  Beun-De-Ronde— H.V.L.,  Henri 
Polaklaan  2,  Amsterdam.    I.R.-167. 


k-k  Manufacturer  of  mechanical  and  elec- 
trical equipment  wants  agency  or  license 
agreement  for  U.S.  equipment  in  this  field. 
N.V.  Technisch  Bureau  Hellendoorn,  15 
Zwarteweg,  The  Hague.  I.R.  283 
**  Wholesaler  and  importer  of  institu- 
tional supplies  wants  to  purchase  glass-  212  Cigars 
ware,  kitchen  equipment  in  aluminum  and 
stainless  steel,  hand  and  electric  coffee 
machines,  stainless  flatware  and  china, 
Hoogstraat  56,  Eindhoven.  WTD  1  25  62 
I.R.  212 


Leads  for 
Importers 

203  Canning,    Preserving    Foods 

Dutch  sauerkraut  packed  in  10  and  45 
gallon  barrels,  three  and  five  gallon  casks 
and  16-10  quart  cans — agency.  Centraal 
Verkoopkantoor  Voor  de  Zuurkool-Han- 
del  N.V.,  Broek  op  Langedyk  (N.H.J  LR.- 
120. 

204  Grain  Mill   Products 

Seek  U.S.  importer  for  re- packaging  in 
bulk  buckwheat  flakes.  Would  also  li- 
cense U.S.  firm  for  manufacture.  Coda- 
Zutphen  S.A.,  Zutphen.    I.R. -187.* 

208  Beverages 

Seeks  importer  of  bulk  and  bottled 
Kummel  and  Vodka  and  other  beverage 
specialties.  N.V.  van  Zuylekom's  Distil- 
lery, Westerstraat  176,  Amsterdam.  I.R.- 
143.   NCIA. 

209  Food   Preparations 


Wishes  to  appoint  U.S.  agent  for  mush- 
rooms, fresh,  canned  or  dried.  Bruinsma, 
Amersfoort.    I.R.-118. 

Industry  association  seeks  U.S.  im- 
porters, agents  and  repackers  of  tea  for 
members;  Ned  Vereeniging  van  Thee  Im- 
porteuren  &  Exporteuren,  693  Keizers- 
gracht,  Amsterdam.  I.R.-35. 


*•  Manufacturer  of  abstracts  wants  ex- 
clusive distributorship  of  specialty  prod- 
ucts in  food,  cosmetic  and  pharmaceutical 
field.  N.V.  Chemische  Fabriek  "Naarden", 
Naarden.  WTD  12  4  63.  I.R.  279 

Interested  in  importing  and  or  agency 
agreement  for  all  types  of  consumer  goods 
for  sale  through  retail  stores;  Las  Agents, 
Delftlaan    189.   Haarlem.    I.R.-ll. 


Seeks  exclusive  distributor  for  Dutch 
cigars.  Henri  Wintermans  Cigar  Works. 
Eei-sel.     I.R.    180 


224      Narrow   Fabrics,   Other 

Smallwares 

Agencv  or  distributor  for  linen  tea 
towels;  N.  V.  Nordland  Textiel.  332  Am- 
stel.  Amsterdam.  WTD  11  29  62.  I.R. -38* 
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225     Knitting  Mills,  Products 

Manufacturer  seeks  to  export  special 
knit  caps  for  children  and  ladies;  Gustaaf 
Schilo,  O.  Z.  Voorburgwal  134,  Amsterdam. 
I.R.-48. 

Ladies'  wool  dresses.  Sindorff  Con- 
fectie  N.V.,  Damrak  49,  Amsterdam.  I.R. 
205 

232     Men's,  Youths',  Boys' 

Furnishing,  Work  Clothing 

Seeks  agent  for  men's  suitings  in 
worsted  and  wool,  synthetic  and  blends. 
N.V.  Janssens  Van  Buuren,  29  Gasthuis- 
straat,  Tilburg.    I.R.   126 

243     Prefabricated  Structural  Wood 
Products 

Prefabricated  houses  of  small  cottage 
Or  weekend  type.  M.  Levenbach,  Burg  v.  d. 
Klokkenlaan  69,  Waalwijk.  WTD  11/27/62. 
IH.  248/* 

251      Household   Furniture 

Knocked-down  furniture  such  as  bank 
settees,  chairs,  and  room  dividers.  Swiport 
N.V.,  444  Herengracht,  Amsterdam.  I.R.- 
116.* 


264     Converted  Paper,   Paperboard 
Products 

Seeks  buyers  for  self-adhesive  in  var- 
ious sizes  and  thickness;  self-adhesive 
transparent  foil  for  book -linings,  book- 
covering  for  protection  of  maps.  Also 
sandpapers,  emery  cloths.  Export  Service 
"Bencas",  P.O.  box  18,  Castricum.  IR.-66. 


281      Industrial  Chemicals 

Hydrogen  peroxide,  sodium  nitrate, 
potassium  nitrate,  sodium  ferrocyanide. 
Chemproha,  Ringdijk,  Zwijndrecht.  I.R. 
189* 


284     Soap,  Detergents,  Cleaning 
Preparations,  Perfumes, 
Cosmetics 

Seeks  distributor  in  U.S.  for  line  of 
cosmetics.  Also  household  insecticides; 
Vietor  &  Co.  N.  V.,  2e  Jan  v.  d.  Heijden- 
straat  101,  Amsterdam.  I.R.-2. 

289     Chemical  Products 

Seeks  buyers  for  cold  glue,  waterproof, 

which  can  be  used  directly  from  tins  with 
no  heating  or  additives.  Also  comes  in 
drums — to  be  used  on  fabrics  of  all  types, 
leather  and  all  types  of  tarpaulins  (but 
not  plastics).  Currently  used  by  Dutch 
Government  and  military.  "Verimex" 
Trading  Co.  Schotersingel  19,  Haarlem. 
IR.-3.* 


307     Plastics  Products 


358     Service  Industry  Machines 


Liquid  plastic  for  cheese  coating  in  Electric -hydraulic  auto-lifters  suitable 
bulk.  Coda-Zutphens  S.A.,  Zutphen.  I.R.-  fQr  repair  garages.  Marco,  Nieuwstraat  8, 
192-  Spijkenisse.  I.R.  185* 

314     Footwear,  except  Rubber 

Ladies'   and  girls'   shoes.    M.J.   Vesters   ~AT      ei-,,»-«_:,  r  .««».%«».,*»».** 
Schoenfabrieken  N.V.,  Kaatscheuvel.  I.R.   3o7     electronic  Components 

70 

Wishes  to  export  hi-fi  speaker  (U.S. 
Pat.  3,068,955)  and  to  service  electronic 
equipment  for  U.S.  company.  N.V.  Merea, 
Prins  Hendriklaan  2,  Utrecht.   I.R.-172. 


342     Cutlery,  Hand  Tools,  and 
General   Hardware 

Wants  distributor  for  semi-automatic 
door  closers.  N.V.  Dictator  Deursluiter 
Mij.,  Brinklaan  48D,  Bussum.  I.R.  245  * 
**  Diamond  saw  blades,  drills  core  bits 
and  grinding  wheels.  N.V.  Ondix  Inter- 
national, Zeist.    I.R.-174. 


351      Engines,  Turbines 

Slow  RPM  heavy  diesel  engines  from 
100  to  1,300  bho — Representative  arrange- 
ment or  would  consider  license.  N.V. 
Appingedammer  Bronsmotor enf abriek, 
Appingedam.  I.R.  220* 


355      Special   Industry  Machinery 


359     Electrical    Machinery 

Specialty  carbon  brushes  for  aircraft 
propellers,  generators.  J.  Morelisse  Elec- 
trotechnische  Fabriek,  Edam.  I.R.  278 


382      Instruments  for  Measuring, 
Controlling,  Indicating 
Physical   Characteristics 


Instruments  for  oceanographic  and  har- 
bor studies,  recorders,  transmitters,  hy- 
draulic laboratories,  flow  instruments  and 
micromanometers.  Van  Essen  N.V.,  Delft. 
I.R.  269 


Hand  looms.  Wed.  J.  B.  Vinks  N.V.,  32 
Heuvelstraat,  Tilburg.  I.R..  101  • 

Shoe  repair  and  rebuilding  and  tan- 
nery equipment.  M.  Levenbach,  Burg.  v.d. 
Klokkenlaan  69,  Waalwijk.  WTD  11/27/62. 
I.R.  251* 

Seeks  exclusive  U.S.  agent  for  the 
"speedpass"  packaging  machine.   Handel- 

sonderneming  W.J.   Pieterse.,   Nicolailaan    395      pe_s     Pencils    Office   Materials 
34,  Bilthoven.    IR.-133*  jyD.     rens'   rene,ls'  UTnce  """e"*"5 


385     Ophthalmic  Goods 

Eye-glass  frames.    Myo  Trade,  30  Not- 
weg,  Amsterdam.  I.R.-99*-NCIA. 


356     General    Industrial   Machinery 


Seeks  U.S.  pump  manufacturer  to  dis- 
tribute Begemann  centrifugal  pumps  in 
U.S.  N.V.  Koninklijke  Nederlandsche 
Machinefabriek,  Postbus  33,  Helmond.  IR. 
184* 

Air  compressors  and  tools  complete 
or  disassembled.  Grasso's  Ken  Machine- 
fabrieken  N.V.,  's — Hertogenbosch.  I.R. 
127* 


357     Office,  Computing,  Accounting 
Machines 

Cash   registers    and    adding    machines. 

Be  Kroes  Cashregisters  N.V.,  58  Hertog- 
straat,  Nijmegen.  I.R.-140.* 
**  Seeks  agent  for  office  equipment,  filing 
machines  and  data  processing  equipment. 
Staalmeubel  N.V.,  Postbus  77,  Beverwijk. 
WTD  10/30/63.  I.R.  257  • 


Seeks  exclusive  agent:  a)  for  east-coast 
distribution;  b)  for  middlewest  distribu- 
tion of  1964  Art  Diary,  ready  for  shipment 
in  September.  Advance  copies  now  avail- 
able. Firma  V/H  Jhr.  J.G.  Van  Lennep, 
Dreef  13,  Haarlem,  I.R.-73.* 


739      Business  Services 


Market  research  and  marketing  con- 
sultants offer  household  analysis  service 
of  1,000  homes  and  other  research  and 
survey  work  for  U.S.  firms.  "Intomart" 
Instituut  Voor  Toegepast  Marktonder- 
zoek,  13  Steynlaan,  Hilversum.    I.R.-84.* 

**  Investment  bankers  and  trustees 
offer  supervising  and  reporting  service  on 
market  conditions,  competition;  offer 
evaluation  of  existing  arrangements,  but 
primarily  services  are  to  assist  U.S.  Arms 
in  keeping  impartial  contacts  with  their 
European  agents.  Gleichman  &  Van 
Heemstra,  307  Herengracht,  Amsterdam. 
NCIA.   I.R.-81.* 
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Investment  Opportunities 


204     Grain   mill   products 

American  licensee  sought  for  the  produc- 
tion of  instant  buckwheat  flakes.    File  1091. 

262     Paper  mills 

Manufacturer  of  papermaking  machines 
seeks  licensee  for  its  U.S.  patented,  cor- 
rugated cellboard  process  for  making  board 
and  paper  water  resistant  at  low  cost,  as 
well  as  its  know-how  for  strenghening  board. 
File  1092. 

355      Packaging   machines 

License  is  offered  for  the  U.S.  production 
of  packaging  machines  by  manufacturer 
who  specializes  in  bundling  and  wrapping 
of  magazines  and  papers.     File  1093. 

394     Swimming   pools,  diving   boards 

Licensee  sought  for  the  manufacture  of 
swimming  pools,  diving  boards,  filtering  sys- 
tems and  related  equipment. 

This  firm  is  one  of  5  manufacturers  of 
diving  boards  approved  by  the  Federal  In- 
ternational Swimming  Association.  File 
1094. 

Licenses,  ventures  sought 

209'    Essential  oils 

Manufacturers  of  essential  oils  seeks 
license  to  make  oleo  resins  and  spice  ex- 
tracts. Write  to  N.V.  Chemische  Fabriek 
Flebo,  Meint  Veningsastraat  66-67,  Hooge- 
zand-25, 

233     Women's  outerwear 

License  sought  for  the  production  of 
coats  and  suits.  Speciaal,  Vijgendam  13, 
Veenendaal. 

251      Plastic-metal  furniture 

Seeks  joint  venture  to  produce  plastic- 
metal  furniture,  Stabin-Bennis  N.V.,  Post- 
bus  38,  Woerden. 

280     Chemicals 

Manufacturer  of  lubricating  oils  and 
greases  seeks  license  to  make  new  lubri- 
cants, anti-friction  bearings  and  new  textile- 
finishing  coatings  and  lubricants.  Beverol 
Fabrieken  N.V.,  Veverwijk. 

License  wanted  to  produce  chemical  prod- 
ucts for  the  building  trade.  Kimmerer  & 
Co.,  N.V.,  Heemraadssingel  93,  Rotterdam. 


Paint  manufacturer  seeks  license  to  make 
wall  paint,  polyester  furniture  finishes  and 
heat-resistant  silicone  and  polyurethane 
finishes.  N.V.  Lak,  Verf  en  Vernisfab- 
rieken,  Willemskade  7-17,  Sciedam. 

343  Heating   equipment 

Fabricator  of  steel  products  seeks  license 
to  manufacture  central-heating  equipment. 
Oving  N.V.,  P.O.B.   860,   Rotterdam. 

License  sought  for  the  production  of 
vented  gas  heaters.  Wijk  &  Boerma  N.V., 
Kamplaan  8,  Groningen. 

Oil-burner  manufacturer  seeks  license  to 
make  gas-conversion  burners  for  industrial 
and  domestic  use.  Duiker  Apparatenfabriek 
N.V.,  de  Bruijn  Kopsstraat,  Ridswijk. 

License  wanted  to  produce  gas-heating 
equipment.  Holvrieka  N.V.,  Leidseweg  19, 
Utrecht. 

Producer  of  coal  and  oil  heaters  wants 
license  or  joint  venture  to  manufacture 
vented  gas  heaters,  N.V.,  Egam  Metaal- 
warenfabrieken,  Roden. 

Wants  to  manufacture  heating  and  ven- 
tilating equipment  for  industrial  and  com- 
mercial applications  under  license,  espe- 
cially interested  in  centrifugal  ventilators 
and  gas  boilers.  N.V.  Ingeniersbureau  Ir. 
A.  Kok  w.i.,  Cornells  Houtmanstraat  15, 
Utrecht. 

Seeks  license  to  make  gas  heating  equip- 
ment.     Eur-O-Matic,   P.O.B.   25,   Weesp. 

344  Sheet  metalwork 

License  sought  to  make  such  items  as 
shower  doors  and  enclosures,  bathtub  en- 
closures and  small  machined  parts.  Be 
Kroes  Cashregister  N.V..  58  Hertogstraat, 
Nijmegen. 

General  engineering  firm  seeks  license  to 
manufacture  heavy  equipment  such  as 
pressure  vessels  and  boilers.  Wilton- 
Fijenoord,  Schiedam. 

Manufacturer  of  sheet  metal  products 
seeks  license  to  make  L.P.G.  storage  and 
transport  tanks.  Konig  N.V.,  Weteringkade 
155,  The  Hague. 

353     Construction,   material-handling 
equipment 

License  sought  for  the  production  of 
convevor  and  hydraulic  equipment,  valves 
and  fittings  for  the  oil  and  chemical  in- 
industries,  mechanical  and  hydraulic  presses 


and  hydraulic  motors  and  pumps.  N.V. 
Lips,   Drunen. 

Conveyor  systems  manufacturer  seeks 
license  to  make  conveyor  systems  and  other 
material-handling  devices  as  well  as  foun- 
dry equipment.  Deucon  N.V.,  12  Fabriek- 
straat,  Deurne. 

Heavy  machinery  manufacturer  wants 
license  to  produce  road  building  equipment, 
mining  machinery,  winches,  oil  and  chemi- 
cal industrial  equipment,  cranes  and  off- 
shore drilling  equipment.  Woele's  Scheeps- 
werven  en  Machinefabriek  N.V.,  Ringdijk 
598,  Bolnes. 

License  sought  for  the  manufacture  of 
hydraulic  and/or  air-operated  material- 
handling  devices.  Machinefabriek  Man- 
digers  N.V.,  Kannaldijk  Nrd.  23,  Eindhoven. 

354  Metalworking   equipment 

Machine  tool  accessory  manufacturer 
seeks  license  to  make  carbide  cutting  tools 
and  tool  accessories.  Scully  Hispasuiza, 
169  Terheijdenseweg,  Breda. 

Manufacturer  of  heavy  machinery  seeks 
license  to  make  steel  rolling  mill  and  other 
heavy  equipment.  Werkspoor  N.V..  Am- 
sterdam. 

License  wanted  to  produce  machine  tools 
such  as  drills,  mills,  lathes  and  grinders. 
Mercedes  Nederlandsche  Snelpersenfabriek 
N.V.,  84  Distelweg,  Amsterdam. 

355  Food-processing   equipment 

Manufacturer  of  food-processing  plants 
wants  to  cooperate  with  large  U.S.  food- 
machinery  producer  to  exchange  know-how 
and  products  for  complete  line  of  food- 
processing  plants  for  European  and  U.S. 
markets.  Gebr.  Stork  &  Co.  's  Apparaten- 
fabriek N.V.,  Amsterdam  (North). 

356  Pumps 

Irrigation-pump  manufacturer  seeks  li- 
cense to  make  pumps  and  valves  for  chemi- 
cal plants  and  oil  refineries.  NV  Machine- 
fabriek Hoogenlande,  Utrecht. 

597     Jewelry  store 

Owner  of  4  jewelry  stores  seeks  buyer  for 
its  business  valued  at  about  $417,000.  Han- 
delsonderneming  Firma  Ph.  Bonnevit,  Albert 
Cuypstraat    166,  Amsterdam. 
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Export  Opportunities 


The  following  are  additional  export  opportuni- 
ties developed  by  the  Mission. 


233  Women's  Misses'  and  Juniors'  Outerwear 

Agent  in  women's  ready-to-wear  wants  exclusive 
agency  for  American  made  women's  and  children's 
dresses,  coats  and  suits.   R.  Bangma,  Merwedeplein  14, 
Amsterdam.   I.R.-209. 

283-284  Drugs  and  Cosmetics 

Importer  and  wholesaler  of  pharmaceuticals  seeks 
to  represent  a  U.S.  cosmetic  and  an  ethical  pharmaceu- 
tical house.  Would  consider  a  license  or  joint 
venture  proposal.   N.V.  Gaba,  Laranseweg  125,  Hilversum. 
I.R.-235. 

343  Heating  Apparatus  (except  Electric)  and  Plumbing 
Fixtures 

Representation  of  American  manufacturers  of  gas 
heaters  desired  by  wholesaler-retailer.   Firma  B.  dejong, 
80  Voorstraat,  Harlingen.   I.R. -236. 

Importer  and  distributor  of  industrial  heating 
equipment  wants  to  expand  operations  by  importing 
industrial  and  commercial  heating  and  ventilating  equip- 
ment.  They  are  qualified  to  perform  design  and  service 
functions.   Saarloos '  Handelmij  N.V.,  Katshoek  35, 
Rotterdam.  WTD  9/4/62  I.R. -284. 

355  Special  Industry  Machinery,  Except  Metalworking 
Machinery 

Representation. of  American  manufacturers  of 
food,  confectionery,  dairy  and  pharmaceutical  machinery 
sought  by  agent  in  similar  line.  J.B.  Bakker  Technisch 
Handelsbureau,  Rubens laan  13,  Shiedam.   I.R. -301. 

Agents  for  packaging  machinery  wants  to  represent 
American  manufacturers  specialized  packaging  machinery. 
Jean  Parmentier  N.V.,  Witte  Singel  60,  Leiden.   I.R. -303 


C.S. 


Machinery  and  materials  for  paper  industry. 
TH.  Paap  N.V.,  Schralenhouw  4,  Ede.   I.R. -316. 


358  Service  Industry  Machines 

Importer  and  wholesaler  of  water  treatment 
chemicals  seeks  agencies  for  water  treatment  equip- 
ment. Will  carry  original  equipment  stock,  and 
spare  parts.   Has  technical  staff  for  service. 
Dirkzwager  Chemie  N.V.,  Verzamelgebouw,  Rotterdam-Z. 
I.R. -240. 

363  Household  Appliances 

Wants  exclusive  agency  for  electrical  house- 
hold appliances  both  major  and  small  traffic.  Also 
wants  agencies  for  general  housewares. 
Handelsonderneming  'Lega',  Voltastraat  22/Postbus  112, 
Amersfoort.   I.R. -247. 

Wholesaler  wishes  to  purchase  electrical 
appliances  for  retail  sale.  Also  beach,  sailing  and 
general  sporting  goods  equipment.  Firma  B.  De  Jong, 
80  Voorstraat,  Harlingen.   I.R.-231. 

Domestic  refrigerator  units,  hermetically 
sealed.  Also  a  complete  line  of  refrigerated  display 
cases  for  supermarket.   N.V.  Elastoforce,  Beethovenlaan 
38,  Heemsteede.   I.R. -312. 


364  Electric  Lighting  and  Wiring  Equipment 

Manufacturers  of  fluorescent  fixtures  wishes  to 
purchase  components  for  use  of  illuminated  hung 
ceilings.   Maars  N.V.,  Deventerweg  1,  Harderwijk. 
I.R. -313. 

369  Miscellaneous  Electrical  Machinery,  Equipment 
and  Supplies 

Importer  of  electrical  equipment  wants  agency 
for  automotive  electrical  repair  equipment.  N.V. 
Electrotechnik,  Herenstracht  478,  Amsterdam.  I.R. -310. 

381  Engineering,  Laboratory,  and  Scientific  and 
Research  Instruments  and  Associated  Equipment 

Importer  of  instruments  for  industry  wishes 
to  purchase  scientific  laboratory  instruments  for 
use  in  universities  and  industries.  Fa.  Cocheret, 
Arnhem.   I.R. -311. 

382  Instruments'  for  Measuring,  Controlling,  and 
Indicating  Physical  Characteristics 

Electrical  contractor  and  importer  seeks 
to  purchase  unsophisticated  instruments  for 
measuring  and  process  control  in  electrical  power 
and  process  industries.  N.V.  Electrotechnisch 
Installatiebedrijf  &  Handelsbureau  v/h  Batenburg, 
Kipstraat  23,  Rotterdam  1.   I.R. -265. 

384  Surgical,  Medical,  and  Dental  Instruments  and 
Supplies 

Manufacturer's  representative  in  hospital 
equipment  field  wants  exclusive  agencies  for  simple 
hospital  and  medical  laboratory  instruments  and 
accessories.   Micromejure  N.V.,  de  Ruyterstraat  48, 
The  Hague.   I.R. -271. 

398  Miscellaneous  Manufacturing 

Wants  agent  in  U.S.  to  locate  special  items 
for  introduction  in  Dutch  department  stores  by  the 
demonstration  method.  RINCO-EPE,  Bongerdplein  34, 
Epe.   I.R.239. 

Importer  seeks  all  types  of  merchandise  to  be 
sold  through  department  stores,  especially  novelties, 
labor-saving  devices,  and  kitchen  and  household  items. 
P.C.  van  Es,  442  Alsemstraat,  Hoogvliet.   I.R. -286. 


Import  Opportunities 


207  Confectionery  and  Related  Products 

Seeks  U.S.  representative  for  the  sale  of  full 
line  of  candies,  except  chocolates.   Van  Melle  N.V., 
Olympiaweg  10,  Rotterdam.  WTD  7/11/57  I.R.252. 


739  Business  Services 

Technical  consultant  firms  offer  their  services 
to  U.S.  firms  in  seeking  plant  facilities  and  financing 
in  Holland.   Can  also  assist  in  production  and  sales 
area.   Raadgevend  Bureau  Voor  Indus trievestiging 
(RAGIN),  Riouwstraat  216,  The  Hague.   I.R. -304. 
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Additional  Investment 
Opportunities 

The  following  are  additional  investment  opportu- 
nities developed  by  the  Mission. 

License  Offered 

352  Farm  Equipment 

American  licensee  sought  for  the  production  of 
an  inexpensive  transmission  for  power-takc-of  manure 
spreaders  and  silage  trailers.   Licensees  are  now  in 
Germany,  England,  Denmark,  France,  and  Belgium. 
Additional  information  is  available  from  the  Office  of 
International  Investment,  File  1096,  Bureau  of  Interna- 
tional Commerce,  Department  of  Commerce,  Washington  25, 
D.C.   (Ref.  293) 

Licenses,  Joint  Ventures  Sought 

224  Imitation  Fur 

Manufacturer  of  plush  pile  fabrics  seeks  license 
to  produce  high  style  imitation  fur  fabrics.   Koninklijke 
Textielfabrieken  Raymakers  N.V.,  Helmond.   (Ref.  289) 


329  Packings 

Licence  sought  for  the  manufacture  of  packing- 
hydraulics,  petrochemical,  ship  building,  and  aviat; 
industries.   Hc-rtel  &  Co.  N.V.,  Amsterdam.   (Ref.  268) 


344  Pressure  Vessels 

Process  equipment  manufacturer  wants  to  produce 
pressure  vessels  in  carbon  and  stainless  steels,  and 
other  industrial  process  equipment.   Sombroek  -  Zaandam, 
Rustenburgerdwarsstraat  4,  Zaandam.   (Ref.  309) 


358  Commercial  Cooking  Equipment 

Manufacturer  of  heavy  duty  gas  cooking  equip- 
ment seeks  joint  venture  to  produce  commercial 
cooking  and  allied  metal  equipment.   J.F.  Quatfass 
N.V.,  Diemen.   (Ref.  242) 


361  Ignition  Transformers 

License  wanted  to  make  ignition  transformers 
for  oil  burners  and  ballasts  for  mercury  vapor  and 
sodium  lamps  by  transformer  manufacturer.   S. 
Biederman,  Li jnbaansgracht  8,  Amsterdam.   (Ref.  314) 
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44083- U.S.D«pl. of  Coram- DC-  !»&.» 


U.  S.  DEPARTMENT  OF  COMMERCE  FIELD  OFFICES 

PROVIDE  READY  ACCESS  TO  COMMERCE  SERVICES 

•  The  Department  of  Commerce  maintains  Field  Offices  in  the  cities  listed  below  for  the  purpose  of 
providing  ready  access  to  the  reports,  publications,  and  services  of  the  Business  and  Defense  Services 
Administration,  Bureau  of  International  Commerce,  Office  of  Technical  Services,  Office  of  Business 
Economics,  and  the  Bureau  of  the  Census.  Information  on  activities  of  the  National  Bureau  of  Stand- 
ards, Patent  Office,  and  the  Area  Redevelopment  Administration  are  also  available. 

•  Experienced  personnel  will  gladly  assist  in  the  solution  of  specific  problems,  explain  the  scope  and 
meaning  of  regulations  administered  by  the  Department,  and  provide  practical  assistance  in  the  broad 
field  of  domestic  and  foreign  commerce.  Field  offices  act  as  official  sales  agents  of  the  Superintendent 
of  Documents  and  stock  a  wide  range  of  official  Government  publications  relating  to  business.  Each  of- 
fice maintains  an  extensive  business  reference  library  containing  periodicals,  directories,  publications, 
and  reports  from  official  as  well  as  private  sources. 

•  Approximately  550  Chambers  of  Commerce,  Manufacturers  Associations,  and  similar  business 
groups  are  official  Cooperative  Offices  of  the  Department  where  many  of  the  basic  publications  and  re- 
ports of  the  Department  are  on  file  and  available  for  consultation.  If  specific  information  is  not  on  hand 
in  the  Cooperative  Office,  your  problem  will  be  referred  to  the  nearest  Department  field  office. 

•  These  facilities  have  been  established  to  assist  you.    You  are  invited  to  use  them. 


DOMESTIC  TRADE 


FOREIGN  TRADE 


Population  Count  and  Characteristics; 
Housing  Statistics; 

Detailed  Agricultural  Data  on  County  Basis; 
Retail,  Wholesale  and  Service  Business; 
Estimates  on  Population  Movements; 
National  Income  Statistics; 
Regional  Trends  in  United  States  Economy; 
Biennial  Volume  on  Business  Statistics; 
Current  Releases  and  Business  Indicators; 
Research  Sources  on  Market  Potentials; 
Development  and  Maintenance  of  Markets- 
Reports  on  Governmental  and  Private  Technical  Research; 
Regional  and  Community  Development  Techniques; 
Information  on  Government  Procurement,  Sales  and  Contracts. 


Tariff  Rates  of  Foreign  Countries  on  Specific  American  Prod- 
ucts; 

Regulations  Bearing  on  the  Control  of  Exchange  Abroad; 

Administration  of  Regulations  Imposing  Import  Quotas  and  the 
Details  of  Import  Licensing  Procedures  in  Overseas  Markets; 

Facts  on  Economic  and  Trade  Conditions; 

Business  Information  on  Foreign  Firms; 

Documentation  of  Export  and  Import  Shipments,  Both  Here  and 
Abroad; 

Statistical  Data  on  Both  Imported  and  Exported  Products; 

Assistance  on  Export  Regulations  and  Problems,  Including 
Prompt  Special  Service  in  Emergency  Situations; 

Trade  Investment  and  Licensing  Opportunities; 

Foreign  Lists  of  Buyers  and  Suppliers. 


Department  Field  Offices 


Albuquerque,  N.  Mex.,    U.S.   Courthouse.      247-0311. 
Anchorage,  Alaska,  Room  60,  U.S.  Post  Office  and  Court- 
house.   Phone:    BR  2-9611. 
Atlanta  3,  Ga,,   75  Forsyth  St.,  N.  W.  JAckson  2-4121. 
Birmingham,  Ala.,  Title  Bldg.,   2028  Third  Ave.,  North. 

Phone:    323-8011. 
Boston   10,  Mass.,  Room  230,  80  Federal  Street.  CApitol 

3-2312. 
Buffalo  3,  N.  Y.,  504  Federal  Building,  117  Ellicott  St., 

TL    3-4216. 
Charleston  4,  S.  C,  Area  2,  Sergeant  Jasper  Bldg.,  West 

End  Broad  Stj    Phone:    722-6551. 
Cheyenne,  Wyo.,  207  Majestic  Bldg.,  16th  &  Capitol  Ave. 

Phone:    634-2731. 
Chicago  6,    111.,  Room    1302,    226   West  Jackson  Blvd. 

828-4400.- 
Cincinnati2,  Ohio,  809  Fifth  Third  Bank  Bldg.,  36   E. 

Fourth  Street.    381-2200. 
Cleveland  1,  Ohio,  4th  Floor.    Federal  Reserve  Bank  Bldg., 

East  6th  St.  &  Superior  Ave.     241-7900. 
Dallas  1,  Tex.,  Room  3-104,  Merchandise  Mart,  500  South 

Ervay  Street.    Riverside  8-5611. 
Denver  2,  Colo.,    142  New  Custom  House,    19th  &  Stout 

Street.    534-4151. 
Detroit  26,  Mich.,   438  Federal  Bldg.   226-6088. 
Greensboro.  N.  C,  Room  407,    U.  S.    Post  Office  Bldg. 

273-8234. 
Hartford,  Conn.,    18  Asylum  St.    Phone:    244-3530. 
Honolulu  13,  Hawaii,  202 International  Savings  Bldg.,  1022 

Bethel  St.    58831. 
Houston  2,  Tex.,    5102   Federal  Bldg.,  515  Rusk  Ave. 

CA  8-0611. 
Jacksonville  2,  Fla.,   512  Greenleaf  Building,  204  Laura 

Street.    ELgin  4-7111. 
Kansas  City  6,  Mo.,  Room  2011,  911  WalnutStreet.  BA1- 

timore  1-7000. 


Los  Angeles  15,  Calif.,  Room  450,  Western  Pacific  Bldg, 

1031  S.  Broadway.    Richmond  9-4711. 
Memphis  3,  Tenn.,  212  Falls  Building,  22  N.  Front  Street 

JAckson  6-3426. 
Miami  32,  Fla,,  408  Ainsley  Bldg.,  14  N.  E.  First  Ave. 

FRanklin  7-2581. 
Milwaukee,    Wis.,    Straus  Bldg.,   238  W.  Wisconsin  Ave. 

Phone:    BR  2-8600. 
Minneapolis  1,  Minn.,  Room  304,  Federal  Bldg.,  110  South 

Fourth  Street.    Phone:-  334-2133. 
New  Orleans   12,  La.,   1508  Masonic  Temple  Bldg.,  333 

St.  Charles  Avenue.    Phone:    529-2411. 
New  York  1,  N.  Y.,  61st  Fl.,  Empire  State  Bldg.,  350  Fifth 

Ave.    LOngacre  3-3377. 
Philadelphia  7,  Pa.,  Jefferson  Building,  1015  Chestnut 

Street.    WAlnut  3-2400. 
Phoenix  25,  Ariz.,  New  Federal  Bldg.,  230  N.  First  Ave- 
nue.   Phone:    261-3285. 
Pittsburgh  22,  Pa.,    1030  Park  Bldg.,    355 Fifth  Avenue. 

471-0800. 
Portland  4,  Oreg.,   217  Old  U.  S.  Courthouse,   520  S.  W. 

Morrison  Street.    226-3361. 
Reno,  Nev.,  1479  Wells  Avenue.    Phone:    FA  2-7133. 
Richmond  19,  Va,,  2105  Federal  Building,  400  North  8th 

Street.    Phone:    649-3611. 
St.  Louis  3,  Mo.  2511  New  Federal  Building,  1520  Market 

Street.    MAin  1-8100. 
Salt  Lake  City  1,  Utah,  222  S.  W.  Temple  St.  DAvis8-2911. 
San  Francisco   11,  Calif.,  Room  419,  Customhouse,  555 

Battery  St.    YUkon  6-3111. 
Santurce,    Puerto   Rico,    Room   628,    605  Condado  Ave. 

Phone:    723-4640. 
Savannah,  Ga.,  235  U.S.  Courthouse  and  Post  Office  Bldg, 

125-29  Bull  Street.    ADams  2-4755. 
Seattle  4,  Wash.,  809  Federal  Office  Bldg.,  909  First  Ave- 
nue.   MUtual  2-3300. 


BY  POPULAR  DEMAND 


American  products  are  popular  wherever  they  are  shown,  at  inter- 
national trade  fairs  around  the  world,  or  at  the  U.  S.  Trade 
Centers  in  Bangkok,  Frankfurt,  London,  and  Tokyo.  Include 
these  sales  and  display  opportunities  in  your  own  export  planning. 
For  trade  center  and  trade  fair  schedules  and  other  information, 
call  the  Department  of  Commerce,  Washington,  D.  C,  or  the 
Commerce  Field  Office  nearest  you. 
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U.S.  TRADE  MISSIONS  PROGRAM 


